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◆ Shrink Labels - PVC, PETG, OPS 
 in Various Thicknesses
◆ In Mold Plastic Labels
◆ Beverage and Food Labels
 – Roll Fed, Roll Shrink
 – Cut and Stack
◆ PVC, PET, OPP Carton Systems
◆ Flexible Pouch Systems
◆ Rotogravure, Flexo, UV Flexo and 
 Offset Printing in Up to 10 Colors
◆ Application Equipment for Shrink 
 and Roll Fed Labels
◆ Over 400 Patents Worldwide

FUJI LABEL

FUJI EQUIPMENT

American Fuji Seal, Inc., 1051 Bloomfield Road, Bardstown, KY 40004
Tel. (502) 348-9211  Fax. (502) 348-9558

American Fuji Seal, Inc., 17 Stewart Place, Fairfield, NJ 07004
Tel. (973) 882-5600  Fax. (973) 882-5616 • www.afseal.com ISO 9001 Certified

Fuji Intersleeve® Model SA 3200
Steam Shrink Label Machine
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Dry Filling — that’s AMS
Filling Every Expectation...

every fill, every time

The AMS  
A-500E
Fill rates: 35-80/minute

Ideal For Contract Packagers For Speed and Versatility

The 
AMS  

A-400E
Fill rates: 

20-50/minute

Efficient and 
Economical Automation   

• Quick Changeovers
• Scalability
• Custom Systems

1-800-647-5390

E-mail us at:
sales@amsfilling.com

Or visit us on the web:

www.amsfilling.com

The AMS  
A-100
Fill rates: 10-25/minute

The Foundation of Your 
Packaging Solution

The AMS  
A-700
Fill rates:

90-480/minute

High Speed 
Filling at 
its Best
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28 Cover Story: Tasteful textured packs
ICG/Holliston’s specialty cloth coverings use natural finishes to create the right look for packaging 
containing The Band Collectors’ Edition CDs and Island Michael Kors fragrances.

32 Packing peppers in Africa
South African food processor Peppadew Intl. harvests rich rewards by packing its hot-selling, piquant 
peppers using a vertical pouch-packaging system and large pouches that it distributes to foodservice 
markets worldwide. 

36 Sachet line speeds the flowrapping of noodles
Leading South Korean instant-noodle manufacturer Nong Shim modernizes its packaging line with 
two flowrapper pillow-pack machines that generate up to 640 heat-sealed, OPP packs/min.

40 Portco’s passion for paper
Flexo printer/converter Portco Packaging adds an eight-color, gearless, CI press to accommodate an 
expected 25-percent annual growth in paper packaging.

46 Egg-land’s Best container designs take flight
Its EPS and PET/ethanol cartons allow the egg markter to rule the roost when it comes to emphasizing 
quality and nutrition and reaching a whopping 114-month, double-digit sales-growth record.

features new columns!
17 System integration—it’s not just for       
 the independents anymore 

Look to vendors for system integration services, too, 
says Consulting Editor Vance J. VanDoren, Ph.D., 
P.E. Many vendors offer the best of both worlds by 
involving third-party systems integrators in their 
clients’ projects.

49 Sustainable Packaging
A formal definition of sustainable packaging is needed 
to provide a common platform of understanding.           
This is a primary objective of the Sustainable 
Packaging Coalition.

Related Reed Business Information websites

web exclusive

www.convertingmagazine.com www.controleng.com www.logisticsmgmt.com www.mmh.com www.purchasing.com

 Shipments & Outlook study
The U.S. packaging machinery industry has added to 
the economy’s overall upward momentum by posting 
another year of stellar growth, according to the 
2006 PMMI Shipments and Outlook study. Go to                      
www.packagingdigest.com/info/shipments06.new technology

24 Automation & Controls
 Fill-and-cap sensors get technical

Services provider Hamilton/ITS finds a reliable, high-tech verification system for Meridian Beverage’s 
new water-bottling line that uses patterns to detect and inspect bottles at line speeds of 375/min.

25 Sidebar: Beer-pack sensing in Vienna
Ottakringer Brauerei in Vienna relies on the same sensor to check beer crates and cases of canned beers 
and other beverages.
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Need Help Solving 
the Labeling 

Puzzle?

Weber has the solutions.
We’ve labeled almost everything. Our solutions range from standard label 

applicators and printer-applicators to packaging and integrated systems 
uniquely engineered for very specifi c applications.

And we’ve also combined label printing and application with RFID encoding 
for companies that need to comply with the latest retail and DoD mandates.

We also know the type of label you need, because we manufacture them, 
too. Whether you’re looking for a blank label, a custom label for variable 
imprinting, or a point-of-sale prime label with a special construction, we can 
provide it.

Contact one of our labeling experts today. Your local Weber representative 
will conduct a no-obligation survey of your labeling operation and let you know 
how we can help.

Because labeling shouldn’t be a puzzle. It should just work.

1.800.843.4242  |  www.webermarking.com

Label Applicators

RFID Encoder-Applicators

Label Printer-Applicators
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Contact us today.

FLEXIBLE. RELIABLE.

ECONOMICAL.
Complete Palletizing Solutions to Fit
Every Packaging Line.
Columbia Machine & Columbia/Okura offer 
a complete line of floor level, high level 
and robotic palletizing solutions ranging 
in speeds from 5 to over 150 cases per 
minute—Improve your efficiency and
your bottom line!

Handles a variety of 
package types and sizes

�
Automatic, tool-free changeovers 

�
Simple pattern additions with 

programming software
�

Easy to operate

Palletizing
Solution      #14
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Fastest Color Label
Printers

QuickLabel’s QLS-8100 Xe and QLS-4100
Xe digital color label printers produce
color labels faster than any tabletop
printers on the market and offer the
greatest flexibility in printing variable
content, where successive labels have
totally different text, graphics, and
barcodes. Print as fast as 7 linear inches
per second in 4 Spot Colors or in CMYK
Process Color mode at 300 dpi onto
labels and other rollstock up to 8.3" wide.
Use Custom QuickLabel® software or
print from another software package
using the Windows® driver.
For more information visit:
www.QuickLabel.com or call 877-757-7978.

Mid-Range Color Label
Printers

Instantly print labels with variable
content graphics, barcodes, and text in
three or two colors instead of four. Built
to print thousands of labels per day, the
QLS-3000 Xe digitally prints onto labels,
tags, and other flexible rollstock in three
Spot Colors or CMY Process Color mode
at 300 dpi. The QLS-2000 Xe prints in
two Spot Colors at 300 dpi. 
For more information visit:
www.QuickLabel.com or call 877-757-7978.

Label Printing Supplies

QuickLabel® develops and manufactures
labels, toner, and thermal transfer printing
ribbons for our own brand printers and for
every label printer on the market. Our labels
are available in thousands of sizes and
shapes and in dozens of paper and synthetic
material types. We offer personalized
application guidance and we guarantee
delivery to meet your custom needs. 
For more information visit:
www.QuickLabel.com or call 877-757-7978.

New! Fastest Barcode
Label Printer

The Pronto! 500 may be the fastest label
printer on the market, printing single-color
labels at a “true speed” of 2-15 linear inches
per second. High-quality graphics are
optimized by Custom QuickLabel® software,
included with purchase. Comes with Lifetime
Warranty, QuickSwap™ Parts Repair Service,
and 24-hour Customer Support. The Pronto!
printer family includes mid-range, wide-
format, and high-resolution models. 

For more information visit:
www.QuickLabel.com or call 877-757-7978.

Custom Printing Services

QuickLabel offers two custom label
printing services. The QuickPrint service,
with fast turnaround and low minimum
order quantities, prints your labels using
QuickLabel’s own digital printers. The
QuickFlex service prints your labels with a
variety of finishing options on 8 and 6
color flexographic presses.

For more information visit:
www.QuickLabel.com or call 877-757-7978.

Photo-Quality Digital Label
Printer

For short-run printing of private label
and personalized product labels, the
Vivo! digitally prints labels in 600 dpi
CMYK color up to 8.3” wide. Cost-
effective for production quantities up to
15,000 labels per batch, the Vivo! prints
at a speed of 2 linear inches per second.
The Vivo! is a toner-based
electrophotographic printer, similar to a
laser printer, and prints onto paper and
synthetic label materials. Custom
QuickLabel® software and Windows®

driver are included with each purchase. 
For more information visit:
www.QuickLabel.com or call 877-757-7978.

New!New!

productnews Advertising
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Wines win in single-serve packs 

des gn trends

World Authority in Advanced Technology for 
Magnetic, Vibratory & Metal Detection Applications

Powerful Xtreme™ Rare Earth magnets remove fine metallic particles from process flows, while 
E-Z Tec® Metal Detectors provide the critical final inspection ensuring your products are free of 

dangerous metal contaminants. Go to Eriez.com and review the wide selection of 
equipment to rid your products of metal contamination!

Power ComparisonERIEZ Xtreme
1

AveragePull Test AverageGauss ShippingMagnet B
3

3
4 Days

Magnet C
5

5

8 Days

Magnet D

Magnet F

2
2

4 Days

For complete test results, go to
eriez.com/pulltest

Ask Orange™

1 Next Day

14 Days

7 Days

4
4

6
6

Magnet E

TM

Xtreme™ Rare Earth
Magnetic Grates

E-Z Tec®

Metal Detectors

888-300-3743
www.eriez.com

FREE
“How To Choose & Use”
Magnetic Separators or 
Industrial Metal Detectors

• E-Z Setup and Validation
• Xtreme Sensitivity

• #1 in Magnetic Strength
• #1 in Holding Force
• Widest Range of Models

Xtreme Rare Earth E-Z Tec

Leading Brands of Vancouver has launched TREK® natural 
sports drinks and NITRO™ energy drinks in North America in 
an unusual, 20-oz Heat-Tek™ Brick polyethylene terephthalate 
(PET) bottle from Ball Corp (www.ball.com). The bottle’s 
unique, proprietary design eliminates the need for side vacuum 
panels, providing a smooth label panel that gives consumers a 
more comfortable grip and facilitates labeling. Sweetened with 
pure cane sugar and low-fructose corn syrup, the TREK line is 
designed to naturally hydrate athletes quickly. NITRO packs the 
punch of an energy drink and also hydrates the body. 

The 20-oz, patent-pending bottle features the trademark TREK 
loop cap that allows the bottle to be easily clipped to a backpack, 
a belt, a bike and other paraphernalia. TREK is initially available 
in four flavors: Orange; Fruit Punch; Lemon-Lime; and Wildberry. 

NITRO comes in Grape, Blue Raspberry and Red Berry. Leading 
Brands chairman and CEO Ralph McRae says the drinks were 
designed to fill what’s perceived as a void in the fast-growing, 
gulpable beverage category. Energy drinks have been increasing in 
size recently, with larger bottle sizes becoming more popular. 

The Heat-Tek technology helps the container to eliminate what 
Ball Corp. calls the “crinkle effect,” created by applying labels over 
side vacuum panels, says Mike Vaughn, vp of innovation at Ball. 
“More importantly, it doesn’t require the significant equipment 
modification required to fill other panel-less bottles in the market, 
so it is a very cost-effective solution,” he says. Adds Joanne 
Saunders, marketing vp for Leading Brands, “The easy-grip 
bottle provides a cost-effective way for us to improve consumers’ 
drinking experience with a smoother, easy-to-grip label panel.”

More and more brands of wine, such as Sutter Home, 
Vendange Wine Cellars and the Wine Cube from Target, 
are cropping up in novel, single-serve packages such as 
mini bottles, mini cartons and flexible pouches that are 
reminiscent of juice boxes. Sales of such single-serve 
wine packs grew 14.7 percent in the past year, while 
sales of standard-size bottles grew 12 percent, according 
to ACNielsen reports. Winemakers hear consumer cries 
for more and more convenience and believe the single 
packs, which about 187 mL of wine, cater to consumer 
needs and also accommodate supermarkets and other 
retailer outlets, so are less expensive. The idea is that 
many consumers drink one or two glasses of wine at 
a time and the rest of the bottle goes to waste. Sold in 
multiples that total up to a “regular” 750-mL size bottle, 
the smaller packs help eliminate the waste problem.

Brands such as Sutter Home are toasting their 
success in the “mini” market segment by adding 
more varieties to their lines, persuading winemakers 
that have stuck to traditional bottles to shrink their 

packaging, too.
Back in 2001, Tetra Pak (www.tetrapakusa.

com) demonstrated to Canandaigua Wine’s Table 
Wine business that aseptic packaging was well 
suited to protecting wine’s sensitive flavor profiles 
and that its lightweight, space-saving aseptic cartons 
would differentiate Canandaigua’s brands on the 
shelf. Canandaigua’s Almaden Vineyards was the 
first sangria in the Tetra Prisma package. In 2004, 
Canandaigua launched its Vendange in 500-mL Tetra 
Prisma® containers. Other winemakers are tinkering 
with packaging in a continued effort to broaden wine’s 
appeal and boost sales. Boxed wine has become 
popular, as have synthetic corks and twist-caps. Wines 
are also being given exotic, playful and sexy names, 
with label graphics to match, signaling a true departure 
from the traditional wine label. Single-serve packaging 
is yet another effort to loosen up wine’s stuffy image. In 
the spring, winemaker Three Thieves put its pinot grigio 
and cabernet sauvignon in bright green and purple 

pouches 
that hold 
250 mL, 
about a 
glass-and-
a-half of 
wine. A four-
pack costs $8 
to $10.

In July 2006, Target began selling its 
Wine Cube four-packs of single-serve wines as part 
of its store-brand collection. Staying fresh for up to 
four weeks, the brightly colored packs of 250 mL Tetra 
Prisma single-serve aseptic cartons from Tetra Pak 
are printed in jewel-tone hues. Each carton has an 
octagonal shape and a peelable top seal and spout 
opening. The four-pack retails for about $8. A bit of 
a throwback to the boxed wines made popular in the 
1980s, the Wine Cube houses trendy varieties including 
Syrah/Shiraz, Pinot Grigio, Chardonnay and Merlot. 

beverages

Sports drinks make ‘Treks’ in PET bottle
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KW

It’s essential to get inside a customer’s plant when we

engineer new packaging solutions and technologies.

But that’s not the only place we look. We also get

inside a customer’s head. We listen closely to the

“what ifs” before coming back with the “can dos.” 

Our purpose is to design quality vertical-form-fill-seal

and cartoning systems for the snack, bakery and

frozen/prepared foods industries. Our passion is to

improve productivity for each customer, one by one. 

The result? Machines with a custom feel. A company

with a customer focus. Now, isn’t that a great attitude?

www.klikwood.com

5224 Snapfinger Woods Drive

Decatur, Georgia 30035 USA

Telephone: 770-981-5200

Fax: 770-987-7160

Packaging 
Machinery
With A 
Custom(er)
Attitude.
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Spectacular packaging for Green Tea 
Nutritional Shots

With their tall, sleek bottles and 
spectacular shrink- sleeve labels, 
Green Tea Nutritional Shots™ from 
Robeks Corp., Manhattan Beach, 
CA, are shelf standouts. Green Tea 
Nutritional Shots are ready-to-drink 
herbal, vitamin and mineral blends 
of organic, green tea, which has 
long been popular in Asian cultures 
for its health benefi ts. The tea 
delicately combines vitamins, minerals 
and herbs to create four life-enhancing 
blends—Energy, Immunity, Antioxidant 
and Fat Burner—each infused with its own 
proprietary herb and/or fruit extract formula.

Key to the design are four colorful, polyethylene terephthalate glycol (PETG) heat-
shrinkable sleeves from Ameri-Seal Inc. (www.ameri-seal.com) that are each  
printed in three colors on gravure presses. The tall, slender, 25-oz bottles narrow 
drastically at the top, making PETG the perfect choice, because, according to Ameri-
Seal, that fi lm’s shrink ratio is greater than that of more-traditional polyvinyl chloride. 
Ameri-Seal also contract-sleeves the bottles at its Chatsworth, CA, location using 
heat/steam tunnels. This service, along with Ameri-Seal supplying the customer with 
materials, cuts costs and saves time.  

Green Tea Nutritional Shots sell for $29.95 in Robeks Juice stores located around 
the country, and they can be ordered directly from the company. The recommended 
serving size is 1 oz, which the company suggests adding to your favorite smoothie 
during your next visit to a Robeks Juice store. 

United Biscuits Spain has 
relaunched Mini Oreo cookie packaging 
with a new sleeve-label design from 
Sleever Intl. (www.sleever.com). The 
biscuit market being hugely competitive 
in Europe, companies must get their 
products and packaging right, says 
Sleever. Not only does the packaging 
have to look good, with an immediate 
visual impact that encourages shoppers 
to pick it up, but it also has to be 
practical and must keep the product 
fresh. That means its labeling must 
carry the right information as clearly 
as possible. With that in mind, Sleever 
uses its SI–OPS-TF/050 sleeve-label  
film for the Mini Oreo application. The 
film accepts reverse printing in eight 
colors. Printed with brightly colored 
graphics, the sleeve film is durable 
enough for morphing, or distorting 
of the printing on the sleeve prior to 
applying it to the container. Sleever 

says it prints the film in such away that 
the design appears undistorted, even 
though the sleeve follows the contours 
of the cup. Developed in the U.S., the 
American-style cup for Mini Oreos is 
new to the European market

Together with intriguing label 
designs, the cup also has high retail 
impact, United Biscuits says. “This is 
an extremely competitive market, and 
it’s vital to grab the customers’ attention 
with labeling that makes consumers 
aware straightaway that they are 
looking at a great-tasting, high-quality 
product they [will] want to buy,” adds 
Eric Masson of Sleever. The Mini Oreos 
cookie line includes six variations and 
a new diet cookie with reduced sugar 
and added fiber. “United Biscuits has 
put innovation into the product,” says 
Masson. With consumers buying more 
“mini” cookies, Mini Oreos should be 
calienté in Spain.

Sleeve labels help relaunch 
Mini Oreos in Spain
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Procter & Gamble has introduced Folgers’ first entry into the 
gourmet coffee market in an attractive package created with 
assistance from brand design agency Libby Perszyk Kathman 
(www.lpk.com). Folgers Gourmet Selections™ includes 
ground and whole-bean varieties such as Vanilla Biscotti, Lively 
Colombian, Morning Café, Espresso Roast, Hazelnut Crème, 
Chocolate Truffle and Caramel Drizzle. The line went into national 
distribution in September and has a suggested retail price of $5.99 
per 12-oz package. Brands like Folgers are often geared to the 
“home kitchen,” but the new, premium line is aiming at a different, 
more upscale audience than is the “regular Joe,” says P&G.  

Produced and printed by Fres-co System USA, Inc. (www.
fresco.com), the sleek, luxurious pouches display sophisticated 
foil printing and the metallics of a spot gold on a signature color 
palette with a sunrise pattern to convey a premium, gourmet 
look. LPK helped to develop the visual identity and package 
graphics, and created sample packaging and marketing 
communications materials for the new coffee line. 

Expanding on the existing Folgers brand equities, the 
package graphics carry the brand’s identity with a distinctive feel 
that signals that these premium coffee blends are still meant 
for everyday but have a flair of upscale enjoyment. Core brand 
equity elements were retained, such as the signature-white 
Folgers logotype, the sun-and-mountain graphic and the color 
red, but were combined with warm tones and refined typographic 
treatments to maximize shelf impact and communicate the 
distinctive varieties within the line. 

The sleek standup foil-based pouch substrate is gravure-printed 
in eight colors, including the gold. Prepress work was handled by 
Schawk Graphics (www.schawk.com). The new packaging and 
gourmet-inspired flavors are sure to wake up consumers. 

Glamorous pouches add even 
more ‘perk’ to Folgers’ Gourmet

Introducing a fresh addition to on-the-go, meal 
replacement kits, Russet Potato Exchange (RPE), 
Bancroft, WI, has parlayed its successful Biggins™ 
Singles potato product into the Biggins™ Complete 
Meal, which comes replete with toppings, seasonings 
and utensils. Biggins Singles, which have been available 
for more than three years, introduced consumers to the 
convenience of single, double-washed russet potatoes, 
sold in patented FlavorWrap™ wrapper, ready to heat in 
the microwave. 

The main component of the Complete Meal, the Biggins 
Single, is a 10-oz potato wrapped in a clear, polyolefin shrink film (from a proprietary 
supplier) that is FDA-approved and microwavable. According to Rachel Leach, RPE marketing 
manager, the film’s clarity allows the potato to be clearly visible, and it provides an even, wrapped 
coating for the product. Acting as a “steamer” during microwaving, the film wrap enables the potato to cook more 
quickly and more uniformly, she adds, “without the labor of washing, scrubbing, repackaging or venting.” 

Introduced late last July, the line comes in two varieties: Sargento® Cheddar & Hidden Valley® Original 
Ranch, sold in the retailers’ fresh produce section, and Sour Cream & Cheddar, found in the refrigerated section. 
The potato kit is held in a microwavable, black, polypropylene tray. An outer paperboard sleeve is converted by 
Menasha Packaging (www.menasha.com) and is supplied by Harder Packaging (920/581-2000).

Diamond Foods, Inc. has added 
Smoked Almonds to its Emerald line 
of premium snacks, bringing to 20 the 
number of products in the Emerald snack 
lineup. Packaged in a handy, on-the-go, 
11-oz plastic canister that fits into auto 
cup holders, the nuts stay fresh with a 
twist-on lid that locks in flavor. Specifically 
distributed in C-stores, the almonds are 
also available in a 2.25-oz pouch. Graham 
Packaging Co. (www.grahampackaging.
com) blow-molds the proprietary canister 
of polyethylene and uses a proprietary 
process to insert an oxygen barrier that 
preserves freshness. Shrink-sleeve 
labels from Fort Dearborn Co. (www.
fortdearborn.com) are flexo-printed in 
eight colors. The peel-off seals are from 
Savoye Packaging (408/995-5514), 
and twist-on caps are injection-molded of 
polypropylene by Berry Plastics (www.
berryplastics.com). Diamond’s main 
processing facility in Stockton, CA, packs 
the canisters on a new, $2.2 million line 
that outputs 120 cpm. Diamond says 
the controlled-atmosphere, metallized 
film pouches, provided by TechFlex 
(www.tfpack.com), are made of a 
pouchstock from Deluxe Packages (www.
deluxepackages.com), flexo-printed in 
eight colors on rolls of a proprietary film. 

Potato meal kit is ‘Complete’

Almond canister, 
pouch come to the 
Emerald City
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Responding to convenience issues raised by 
consumers of its lawn and garden supply products, 
Lebanon Seaboard, Lebanon, PA, has pruned 
the cumbersome elements of the packaging for 
its Preen Weed Preventer product line to provider 
greater user-friendliness and ergonomics. With 
direction from structural package innovation firm 
4sight, Inc. (www.4sightinc.com), Lebanon 
Seaboard now offers its four weed-prevention 
products in a 180-oz rectangular, handled, high-
density polyethylene container from Plastic 
Container Corp. (www.netpcc.com) that 
incorporates an easy-dispensing flip-up cap from 
C&N Packaging, Inc. (www.cnpkg.com) and a 
seven-color, pressure-sensitive label from CCL 
Label (www.ccllabel.com). 

Lawncare pack is primped 
for greater utility
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Call us at 866.263.4644 or visit www.markem.us/eol

Retailer compliance is 

something that most 

manufacturers have to deal

with today. The larger 

retailers are adopting more

stringent specifications to help

them save on their 

bottom line. MARKEM can help you meet these demands

with our automated print and apply labeling solutions with

EAN/UCC barcode capabilities, RFID encoder/applicators,

software and professional integration services that will

reduce the human error associated with stand alone units.

WHERE ?CAN I GET HELP TO ACHIEVE
RETAILER COMPLIANCE

design trends

A notable new container introduced by ICI Paints for its new 
Glidden Rollable brand paint is a real benefi t for do-it-yourselfers. 
The new injection-molded, polypropylene Quick-Roll container, 
developed by Superfos US (www.superfos.com) in close 
cooperation with ICI, has numerous features. An injection-

molded grid acts as a built-in roller tray that allows consumers 
to roll paint directly from the container, and a slanted bottom at 

one end facilitates removal of the entire contents. The Quick-Roll 
container, which contains 1.85 gal of paint, is fi lled to below the grid, 

so that users can remove excess paint with no paint loss or mess. The 
rectangular design of the Quick-Roll container helps prevent accidental spillage, 

and the dual handles are easy to hold, even on ladders. The container includes an easy-open, recloseable lid, and the 
design provides ample surface space for branding, which increases shelf appeal. 

Other benefi ts of its rectangular plastic construction include rust and dent elimination, reduced transportation costs 
and more effi cient utilization of shelf space.

“The new container has done very well in the marketplace, and we expect it to continue to expand market share,” 
says ICI purchasing manager James Marshall. “We will expand it into other products in 2007.”

The Superfos Quick-Roll container for ICI received Gold and Silver Star recognition in the Starpack 2006 Awards, 
held in London. The Gold Star was awarded to Superfos in the “Best Consumer Packaging Non Food” category, and 
the Silver Star award was received in the “Best Component” category. The Starpack judges stated, “This user-friendly 
paint container for do-it-yourself enthusiasts and professional decorators offers a number of well thought-out consumer-
convenient features.” 

Superfos applies all of the labels to the container in its plant before sending it to ICI. The top label is applied in the 
mold, while the front and back labels are pressure-sensitive. ICI fi lls the container with its Glidden Ceiling Paint with EZ 
Track™ Technology, a revolutionary product that goes on pink and dries white. Glidden Ceiling Paint in the Quick-Roll 
container is available nationwide only in Home Depot stores, where it sells for about $32.

Glidden’s Rollable brand paint
  is easy to apply
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949-388-6371
5753-G Santa Ana Canyon Road 

#306 • Anaheim, California 92807

Shrink Tunnels, Conveyors 
and Steam Generators

New Shrink Labeler —
”Silver Bullet”

www.nafm.com

Shrink Labelers and Shrink TunnelsShrink Labelers and Shrink Tunnels

Rotary Shrink Labeling
Machines 
packaging rates up to 
1,800 c/min

In-line Shrink Labeling
Machines

packaging rates up to 
700 c/min
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comment
Ann Marie Mohan, Senior Editor

Sustainability:
What’s the 
buzz about?

 At presstime, the packaging community is gearing up for the largest biennial 
event in the industry: PACK EXPO International 2006. A forum for the 
latest packaging trends and technologies, the show traditionally brings to the 

fore those topics of greatest urgency to packagers and their machinery and materials 
suppliers—and this year is no exception. The topic du jour for 2006: Sustainability.

Often associated purely with goodwill efforts in environmentalism, the modern 
concept of sustainability has been in existence since post World War II, but until 
now, has had limited application. However, as alternative technologies emerge and 
proponents of the concept advance the business case for sustainability, momentum is 
growing for the widespread adoption of this sea-change strategy, as evidenced by the  
emphasis placed on the topic at PACK EXPO.

But what exactly is sustainability? And, what does sustainable packaging comprise? 
And, most important, as a packager, what should your response be to this sweeping 
shift in business practices?

The first formal definition of sustainable development, established in 1987 
by the United Nation’s World Commission on Environment and Development, 
characterized it as development that “meets the needs of the present generation 
without compromising the ability of future generations to meet their own needs.” 
Today’s interpretation, while still at its heart supporting environmental goals, positions 
sustainable development as a business plan that can enhance a company’s bottom line 
through the innovative utilization of its resources.

In the realm of packaging, this involves a conscious decision by brand owners to 
evaluate the complete life cycle of each product’s packaging—from design and material 
use through distribution and end-of-life scenarios—to maximize cost-effectiveness, 
while at the same time minimizing the pack’s impact on the environment. 

One excellent example of how a traditional product and package was reworked 
to maximize sustainability is Unilever’s introduction last summer of a concentrated 
laundry detergent, packaged in a compact, 32-oz “mini” bottle. According to the 
company, it designed the product with input from Wal-Mart to make the bottle 
“more shelf-friendly and more sustainable.” As Helayna Minsk, director of marketing 
for Unilever, told PD,  “the mini bottle uses less plastic in its packaging, 64-percent 
less water in its formula than regular detergent and fits into smaller cases, saving on 
corrugated.” In addition, she said, it takes less fuel to ship these smaller bottles because 
a larger quantity of product can fit into each truck. According to Unilever’s website, 
this results in an annual savings of almost 500 million gal of water, 26 million gal of 
diesel fuel, 150 million lb of plastic and 750 million sq ft of corrugated.

Given the obvious economic benefits resulting from such an example, doesn’t it 
make sense for all packagers to evaluate their processes and resources in this light?

The challenge as we move forward is to learn how to implement and measure 
sustainable packaging programs to meet a variety of product and consumer needs. In 
the coming months, PD will attempt to further define the concepts of sustainability 
while providing concrete examples of successful applications. Last month, PD debuted 
a new Sustainability column. Written by Anne Johnson, director of the Sustainable 
Packaging Coalition, the article appears in this issue on p. 49.  

For a complete sustainability immersion, mark your calendars for a three-day event 
(one-day workshop; two-day conference) on Sustainability in Packaging, produced by 
PIRA International and sponsored by PD. Scheduled for March 6 to 8, 2007, at The 
Doubletree Castle Hotel in Orlando, the event will include presentations from more 
than 20 key industry representatives speaking on a range of sustainable packaging 
topics. For registration and general information, contact PIRA at 207/781-9610 or 
visit their website at www.intertechpira.com.

One for all - the new
NORDENMATIC 902

Sirius Machinery Inc    
230 Industrial Parkway    Branchburg, NJ 08876
Phone: 908 707 8008    Fax: 908 707 0073   
info@siriusmachinery.com
www.nordenmachinery.se

up to 100 tubes per minute
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The Brands of Automated Packaging Systems 
You know us. We’ve been a pioneer in the packaging industry for more than 40 years.
We are the inventors of the original Autobag® bag-on-a-roll materials and bagging 
systems. Today, we design and manufacture a full line of automated packaging systems,
including void-fill systems, infeeds, imprinters and custom engineered solutions to meet
the unique requirements of our customers.

We’d Like to Build a Solution for You
If your product can be packaged in a bag, we’d like to show you how our bagging systems
can increase your productivity and reduce your costs. Call us to discuss your application. 
For bags, bagging systems, and world-class technical support, no other company can 
deliver the breadth of products and services that we can.

We are Automated Packaging Systems. Call today 
at 888.288.6224 or visit us on the web at
www.autobag.com/pd.

The original bag-on-a-roll packaging materials and systems

Innovative bagging systems for high-productivity applications

Versatile, benchtop air pillow systems for void-fill and protective packaging

Automatic, high-speed counters

Inline thermal transfer printers, ribbons and labeling software

Premium, system-matched packaging materials, guaranteed-to-run
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Our films cover your product.
Our people cover everything else.

CUSTOMER SUPPORT TEAM QUALITY CERTIFICATION ON-TIME DELIVERY

[ ]IT ALL STARTS 
WHEN YOU CALL

KLÖCKNER
PENTAPLAST.
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Interchangeable infeeds Plug-‘N’-Play 
identifies a series of interchangeable infeeds for use 
across the horizontal packaging machine lineup, with 
types including flight-bar infeeds for multipacks; a two-
belt infeed for pacing boxes, trays and other unitized 
packs; a servo-driven flight infeed for register-printed 
film; two-belt infeed with overhead belt for pacing 
unstable trays and trayed snackfood bags; and the 
Shuttleworth in-line indexer that provides built-in 
accumulation and pacing.
Arpac Group, 847/678-9034.
www.arpac.com
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new products
equipment

Linear encoder Developed for straightforward 
motion applications where simple, fast mounting is 
decisive, the co. offers the LIDA 200 Series exposed 
linear encoder package. The co. notes that the series 
is high-quality and low-cost, and provides two ways 
of simple mounting. Is suitable for the low-end linear 
motor market.
Heidenhain Corp., 847/490-1191.
www.heidenhain.com

Case-printing assessment Offered by the 
co. is its Generic Case Printing (GCP) Assessment tool 
to show companies using preprinted shipping cases that 
their case-packing costs can be reduced by as much as 
40 percent. The co. offers the OPTIMIZER, which is said 
to enable in-house case printing at speeds to 60/min.
Iconotech, 800/521-0194.
www.iconotech.com

Sortation controls 
Designed to properly control 
the toughest, critical areas 
while providing flexibility and 
scalability to fit into any system 
are controls identified by 
the co. as ProLogix, Plug-N-
Go, GapLogix and ZipLogix.
HYTROL Conveyor Co., 
Inc., 870/974-5642.
www.hytrol.com

Printer The IP 7000 makes its debut as a high-end 
noncontact printer that can print up to 32 lines of text  
(7 dots/line), logos, scannable bar codes, etc., at a 
200-dpi horizontal and a 187-dpi vertical resolution, 
operating, the co. says, at line speeds to 4.6 ft/sec. 
The co. cites the use of piezoelectric element 
technology saying the printer is rugged enough 
to operate in challenging industrial environments, 
and that it prints on all types of porous packaging 
materials with a 2-mm minimum and a 100-mm 
maximum print height per printhead, with printheads 
carrying three-year warranties. A recirculating auto 
prime (RAP™) feature allows the IP 7000 to consume 
35-percent less ink than competing printers.
Matthews Marking Products, 412/665-2500.
www.matthewsmarking.com

Sanitary conveyors The 7600 Series of 
AquaPruf sanitary conveyors is introduced in straight 
and curved configurations, reportedly made with 
urethane-encased belts that won’t absorb water or 
fray. The  co. says the entire conveyor system can be 
disassembled for cleaning, without tools, in only 30 sec, 
with nosebar transfers available in ½-, 1- and 17/8-in. 
options, lengths between 3 and 40 ft, widths up to 5 ft 
and speeds to 328 ft/min.
Dorner Manufacturing, 800/397-8664.
www.dorner.com

Case packer The new Model 206 uses servo-
driven mechanics to provide accurate, consistent 
product accumulation and packing at higher speeds 
than traditional mechanical packing. The co. says 
the servo functions provide quick changeovers with 
programmed operation for each carton and case size.
A-B-C Packaging Machine Corp., 800/237-5975.
www.abcpackaging.com

KLÖCKNER PENTAPLAST
PHARMACEUTICAL FILMS

We’ve got you covered with a full range 

of mono and barrier Pentapharm® films 

for your pharmaceutical blister packaging

needs. Our films have been specially 

formulated to protect against moisture

and gas for prolonged product shelf life.

With worldwide manufacturing plants 

and distribution facilities, our global

sourcing has you covered no matter

where your products are packaged.

Our people keep you covered with 

their technical expertise and unsurpassed

customer service. Every order is certified

to meet quality and industry standards.

With reliable on-time delivery and 

continuing technical support after the

sale, Klöckner Pentaplast gives you the

coverage you need.

Vinyl, PETG, APET, BAREX® Film, 

ACLAR®-laminated, PVDC-coated, 

COC-laminated & -coated

ACLAR® is a registered trademark of Honeywell International Inc.

BAREX® is a registered trademark of BP Chemicals, Inc.

ON-SITE TECHNICAL SUPPORT

www.kpfilms.com
540.832.3600
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in the Industry is no
longer a secret.

For more on c3controls’ products, services,
Guaranteed Same-Day Shipping and

Lifetime Warranty, contact our customer
care department at 724-775-7926. 

Best Kept Secret
The

It’s no secret that buying direct 
from the manufacturer gives you 
a competitive edge.
At c3controls, we know our products 
are top quality because we design, 
manufacture and test them ourselves. 
Our unwavering commitment to 
product and service excellence is 
unparalleled in the industry. 

c3controls is the only standard industrial control 
manufacturer that offers: 

• GUARANTEED SAME-DAY SHIPPING, or you
get 50% OFF 

• Exclusive LIFETIME WARRANTY

• FACTORY DIRECT PRICING – direct from the
manufacturer – US! 

With this type of commitment to quality and 
100% customer satisfaction, you can be confident
you’re getting nothing but the best products and 
the best value the industry can offer. 

Check us out at www.c3controls.com 

724.775.7926 | www.c3controls.com

EVERYTHING UNDER CONTROL

Positioning drive The release of 
its 10/100-MB/sec Ethernet port on its 
Model 940 PositionDrive is announced 
by the co., 
which notes 
that the port is 
fully-hardware-
802.3-
compliant. 
The 940 is 
described a 
high-performing 
digital servo 
drive with a 
simple yet 
robust motion 
controller that 
can operate 
AC servos and 
AC induction 
motors. The 
port is said to 
allow the unit 
to connect to 
any Ethernet 
network and 
use a range of network equipment.
AC Technology, 508/278-9100.
www.actech.com

new productsequipment

Pathogen eliminator The 
POP.I™ system is introduced to remove 
E. coli and other bacterial poisons 
from spinach, lettuce and green leafy 
vegetables. The 
co. says that 
if vegetables 
are packaged 
within 1 hr of 
treatment, the 
portable device 
will make them 
100-pure from 
any E. coli 
contamination, 
as well as a 
host of other 
parasites and 
bacteria, by 
using antidotes 
that are nontoxic and readily available in 
all states.
Aquatyzer Engineering, Inc., 
562/595-5159.
www.aquatyzer.com

Motion system Aiming to eliminate the learning curve associated with programming 
and commissioning most point-to-point assembly applications, the co. adds the new 
IndraMotion for Handling to its CMS Cartesian Motion System, offering to make it easier 
than ever to specify, install and control Cartesian robotics systems. The new CMS is said to 
use the ultra-fast L-40 and L-20 PLC-based motion controller as well as the VCP 08.2 HMI 
controller interface to provide intuitive and simple controls for Cartesian gantries with up to 
three linear axes and three rotary axes. It’s designed for payloads to 25 kg, speeds to 1.0 
m/s and acceleration rates to 15 m/s2.
Bosch Rexroth Corp., 800/739-7684.
www.boschrexroth-us.com
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Hiring the services of an independent system 
integrator is a relatively recent option for end users 
that want to automate their facilities. Back in the 
days before PCs, PLCs and off-the-shelf software, 
the design and installation of an industrial 
control system was typically the responsibility of 
the vendor that provided the equipment. Most 
components were proprietary, and virtually all of 
the software was custom-coded.

Many of the major automation vendors still 
offer system integration services today, though 
they don’t always call it that. Vendors typically 
describe their services as “application engineering” 
or “project engineering,” even though they often 
do the same work as a systems integrator.

Advantages and disadvantages
End users can benefi t from a vendor’s 

professional services if risk reduction is a 
particularly critical issue. Vendors know their 
products better than anyone else and will probably 
not make the costly mistakes that someone 
unfamiliar with their technology might. 

Even with today’s open systems, automation 
is awash with details and idiosyncrasies. Having 
both the direct contacts with their product’s 
architects and the experience of completing many 
projects with their own equipment, the vendor’s 
application engineers know better than anyone 
how to implement their own technology. 

On the other hand, vendors typically charge a 
premium for their services, though the savings in 
implementation costs can sometimes compensate 
for the higher billing rates. End users that have 
projects with critical delivery requirements and/or 
complex product relationships should carefully 
consider this trade-off.

Another advantage of selecting a vendor’s 

services is their ability to supply full life-cycle 
support. Vendors generally offer support contracts 
for their products and will often extend those to 
the application engineering. This provides a one-
stop answer to any future questions in the life of 
the control system.

This, too, can be a mixed blessing. Individual 
vendors generally support just their own products, 
so they are naturally inclined to offer a single-

brand solution. This can lead to less-than-objective 
product choices and in the worst case, solutions 
that are force-fi t into the project.

Cooperating with system integrators
Many vendors offer the best of both worlds 

by involving third-party systems integrators in 
their clients’ projects. Integrators that have been 
“certifi ed” or “authorized” by a particular vendor 
typically have had special training and enjoy 
priority status when technical support is required.

Vendors with system integrator partnership 
programs will often leave the design and 
implementation duties to an integrator local to 
the project or to one that is particularly well-
versed in the client’s industry. That arrangement 
leaves the vendor free to focus primarily on 
providing the right equipment for the job 
while maintaining overall responsibility for the 
project’s completion.  

Furthermore, vendors that also have their own 
in-house systems integration division will often 
specialize in a particular industry or technology. 
They will avoid competing with their systems 
integrator partners by bidding on a project only 
if it fi ts their particular expertise. On the other 
hand, some vendors will not hesitate to bid against 
their own partners if it proves economically 
advantageous to do so.

Consulting Editor Vance J. VanDoren, Ph.D., P.E., contributes articles on process control, advanced control and system 
integration. Dr. VanDoren also edits Control Engineering’s and Packaging Digest’s annual Automation Integrator Guide. 
Dr. VanDoren previously served the industrial automation industry as an applications engineer for General Electric and 
as a product marketing and development engineer for Texas Instruments’ Industrial Automation Division. He currently 
manages a fi rm of consulting engineers in Lafayette, IN, where he develops custom control strategies for advanced 
process-control applications. 

Vance J. VanDoren, Ph.D., P.E.

Look to vendors for system 
integration services, too

Having both the direct contacts with their 
product’s architects and the experience of 
completing many projects with their own 
equipment, the vendor’s application engineers 
know better than anyone how to implement 
their own technology.

system integration

pdx0611vandoren_id   17pdx0611vandoren_id   17 10/26/2006   3:41:27 PM10/26/2006   3:41:27 PM



HOW FAR CAN PACKAGING

CLOSURES

CONTAINER STRIPS

SINGLE-LAYER

STRETCH SHRINK SLEEVE
THERMOFORMBAGS LIDSTOCKPOUCHES

MULTI-LA

CONTAINESTRETCH SHRINK SLEEVE

-MATERIAL
CON

THEBAGS LIDSTOCKPOUCHESLAMINATIONS
ROLL-FED

OSURES

CONTAINER STRIPS

SINGLE-LAYER

INK SLEEVE
THERMOFORMGS LIDSTOCK

FOILS FILMULTI-LAYER

MULTI-MATER

CONTAINER STRIPSETCH SHRINK SLEEVE MUL

CONTAINERS

THERMOFORMBAGS LIDSTOCKPOUCHES CO

LAB

pdx0611fulls   18pdx0611fulls   18 10/25/2006   1:00:03 PM10/25/2006   1:00:03 PM

TAKE YOUR BRAND?

CLOSS

FOILS FILMSLAYER

MULTI-MATERIAL

NER STRIPS MULTI-MATE

ONTAINERS

HERMOFORM CONTAINER

LAM
LABELS ROL

©2006 Alcan Packaging 

L

R

UL
O

B

Ask the Leader. Ask Alcan.
Bolder packaging breakthroughs. Better productivity and performance. 

Bigger opportunities for your brand’s success. You’ll like the answers you

get from the No.1 manufacturer of food flexible packaging in the world. 

Alcan Packaging provides advanced solutions for frozen and fresh food, meat, 

cheese, dry food, retort food, snacks, beverages, pet food and specialty markets. 

With our global reach, world-class R & D, commitment to sustainability and

multi-material capabilities, there’s no question we’re focused on taking your 

packaging to new levels of excellence.

Ask for your Alcan Packaging Food Americas representative
at 773.399.8000 or visit www.alcanpackaging.com.
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Product handling like you have never seen before.

If you are looking for product handling that is out of the ordinary, that is as special and unique as your product, 

Doboy is the partner for you. Doboy has proven expertise in product handling technology, which provides fl exibility 

and innovation to your existing equipment or to a new line. Doboy’s standard platforms of product handling, 

fl ow wrapping, robotic automation, cartoning and training provide lower costs and reduce delivery time, plus 

easily fi t individual customer requirements. Doboy provides horizontal wrapping and cartoning automation 

for bars, confectionery, bakery, pharmaceutical, medical, health and beauty, paper and offi ce supply, to mention 

a few. Bosch Packaging Services guarantees a regional presence and solid know-how for all products. Day or 

night, around the clock.

Doboy Inc.
A Bosch Packaging Technology Company

869 South Knowles Avenue

New Richmond, WI 54017 USA

Phone 715-246-6511, Fax 715-246-6539

sales@doboy.com, www.doboy.com
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Shrink-sleeve labeler Said to feature a unique cutter assembly that improves cut accuracy 
and reduces scrap while minimizing maintenance is the new Endura® sleeve system. The labeling 
system—made for applying and shrinking full-body sleeve labels on a variety of container types, 
sizes and shapes—consists of an Endura SLS applicator and one or two Endura SLT shrink-tunnel 
modules. The system is said to handle containers from 2 to 4.8 in. dia and from 2 to 12 in. H, at 
speeds to 400/min.
B&H Labeling Systems, 
209/537-5785.
www.bhlabeling.com

Quick disconnect What is 
described as the world’s smallest M3 
threaded quick disconnect is introduced. 
The co. describes it as setting an 
industry standard for miniaturization and 
high performance and says it is made of 
brass but can be supplied in stainless 
steel, and the entire assembly weighs 
only 3.4 g.
Beswick Eng. Co., Inc., 800/354-5014.
www.beswick.com

new productsequipment

Sensor software Explorer 
3.3 software is released for the co.’s 
In-Sight® machine-vision sensors, 
reportedly featuring nonlinear calibration 
to improve repeatability by correcting 
for lens and perspective distortion; 
robot drivers and sample code to 
facilitate tight, seamless integration; 
and PatMax® to accurately, reliably 
locate unfixtured parts. The software is 
available on a broad range of IP67-rated 
hardware platforms.
Cognex Corp., 
508/650-3000.
www.cognex.com

Suction cups Designed to 
suit small, robotic automated assembly 
equipment is an expanded line of 
miniature suction cups reportedly made 
from robust, 
high-tensile-
strength 
materials. 
Called 
appropriate 
for mounting 
on 1-mm 
fittings are 
suction cups 
in 3 to 8 mm 
OD sizes 
in 0.5-mm 
increments 
and in 
red silicone for high-heat applications. 
They’re also available in silicone-free 
Nomathane™ and in electrostatic-
dissipative Nomastat™, a blended 
material said to diffuse static buildup. 
Anver Corp., 800/654-3500.
www.anver.com
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AMERI-SEAL ®®Your Products Deserve the AMERI-SEAL Of Approval!

Ameri-Seal Will Apply Your Shrink Sleeves Onto Your Products For You!
Call Us For More Information On Our Contract Sleeving Division.

CUT BANDS

FULL BODY SLEEVES

360º PRINTED LABELS

ROLL STOCK

TAMPER SEALS

NECK BANDS

PRE-FORMS
MULTI-PACK BANDS

DIGITAL MOCK-UPS

TheShrink SleeveEXPERTS!Our Graphic Dept. Will Help You Design The Perfect Sleeve.

PVC/PETG/OPS
HEAT SHRINKABLE SEALS & LABELS

sales@ameri-seal.com • www.ameri-seal.com

818.700.9036 800.220.7981

Converted In USA

®

"Supplying Packaging Solutions For a Safer World"

(PRINTING CAPABILITIES UP TO 9 COLORS ROTOGRAVURE)

Expansion system XP-10E, the 
co.’s next-generation expansion system, 
is reported to now allow users to migrate 
to a PCI Express (PCIe) system while 
maintaining existing software and PCI 
card investments. The co. notes that now 
fully-RoHS-compliant (RoHS-6 2002/95/
EC), the XP-10E system is an out-of-
the-box solution that gives users greater 
slot capacity, redundant power supplies 
and the flexibility of jumper-selectable 
slot types.
Carlo Gavazzi Computing Solutions, 
508/588-6110.
www.gavazzi-computing.com

Blister printer Designed to provide 
protection against counterfeiting for 
pharmaceutical blister-packs is the new 
DTS 1200 in-line or standalone blister-
printing unit. Digital printing technology 
is said to enable each package to be 
printed with a randomly generated, 
unique number. A reported feature is a 
1,200-dpi resolution in a range of 0.5 to 
20 m/min with up to four-simultaneous-
PMS-color dynamic printing of variable 
and real-time data.
CSAT America LLC, 888/904-2728.
www.csat.de

Thruster slide The RZA is a 
tabletop linear thruster slide, said to 
be ideal for high-speed applications 
requiring precise movement and 
accuracy at an extremely competitive 
price range. With longer bearings 
reportedly enabling strokes ranging from 
10 to 150 mm, the RZA is available in 
five different bore sizes, with four to eight 
strokes per bore size, all mounting and 
operating in any orientation. 
DE-STA-CO, 888/337-8226.
www.destaco.com

Digital ink-jet press The new 4000 Series ink-jet 
system is reported to be a digital UV ink-jet press delivering 
labels in production volumes with quality comparable to 
flexo printing, and production costs significantly lower than 
current digital color presses. The machine is suitable for 
short- and medium-length narrow-web production runs, as 
well as variable-data imaging.
Jetrion LLC, 734/641-3062.
www.jetrion.com
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Taste samples Developed to 
enable consumers to try a new product 
are Peel n’ Taste™ strips of edible 
film. The co. says these samples will 
drive sales and differentiation for food, 
beverage and oral care brands when 
presented to the consumer in a compact, 
easy-to-open TE sachet that deploys 
easily in various promotional settings.
First Flavor, Inc., 610/785-1325.
www.firstflavor.com

Petfood films The Bulldog isn’t 
just a breed: It has debuted as a family 
of high-performance, consumer-friendly 
petfood packaging films that are based 
on advanced Q® film technology to 
create flexible structures that deliver 
exceptional, high-peak, hot-tack 
performance over a wide range of 
sealing temperatures. The proprietary 
film also offers superior graphic 
capabilities and convenience features, 
including a zipper-closure capability. The 
film is also comptible with the patented 
LaserTear® scoring technology for easy-
opening convenience. 
Alcan Packaging, 773/399-8000.
www.alcanpackaging.com

new productsmaterials

Microwavable steel can What 
is reported to be the first microwavable 
steel food can is introduced under the 
Fusion-Tek™ name. The co. has measured 
the can’s specific attributes, performance, 
operational advantages and consumer 
appeal through proprietary research.
Ball Corp., 800/428-7145.
www.ball.com

Reusable IBC The newest addition to a line of intermediate bulk containers is the Citadel-v™, which the co. calls 
an efficient, reusable plastic bulk box for the secure transport of bulk fluids and semi-solids. For up to 300 gal or 3,000 lb 
of materials, the IBC is said to have an integral valve port and a molded-in sump area for controlled, efficient and sanitary 
discharge of contents. A unique, high-impact HDPE hinged cover latches securely over a recessed valve port, allowing the 
use of disposable, multi-ply liners, while the interlocking structure allows for 3-high stacking. 
Buckhorn, 800/543-4454.
www.buckhorninc.com

Smart Packaging
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        Fill-and-cap
        sensors get
        technical on 
water-bottling line

Meridian Beverage Co.’s new, high-tech bottling line needed a high-tech 
verifi cation system. Services provider Hamilton/ITS found one in a reliable
fi ll-and-cap sensor that uses patterns to detect and inspect bottles and caps at 
speeds of 375 bpm.

 A 
new, high-tech bottling line can 
often require a new, high-tech 
solution to a problem. In fact, 
recent challenges presented to 
Hamilton/ITS (www.hamiltonits.
com), a Vidalia, GA, technology 
and services provider that partners 

with industrial customers to provide a quick response, 
particularly to immediate and urgent needs, included 
fi nding a reliable fi ll-and-cap verifi cation system for 
a speedy, new water-beverage bottling line located in 
Vidalia, running bottles for Meridian Beverage Co. of 
Atlanta. Hamilton/ITS, which installs a wide range 
of electronic controls and retrofi ts as well as upgrades 
older analog automation equipment, recommended 
the Cognex (www.cognex.com) Checker™ Model 
101E sensor for the new line because of the sensor’s 
reliability, operating speed and added features, says 
Ray Hamilton, president of Hamilton/ITS.

Available in multiple sizes, including a 16.9-oz 
bottle with a twist cap, Meridian’s noncarbonated, 
naturally fl avored AquaCal brand of water is fortifi ed 
with calcium and is available in eight fl avors. 

“The challenge was to kick out bottles that weren’t 
fi lled properly or had caps that were missing or were 
improperly seated on the bottles,” Hamilton notes. 
His automation company has been assisting Meridian 
over the years on many challenging projects. “This 
latest camera sensor installation was for a line that 
runs almost nonstop, at up to fi ve-hundred bottles a 
minute, so downtime on our system wasn’t an option.”

Keith Gavin, who was called in from Cognex 
distributor TSI Solutions, Inc. (www.4tsi.com) 
actually suggested the new sensor to Hamilton/ITS. 
The latest in the Checker series, the 101E simplifi es 
parts tracking and rejection on variable-speed 
production lines. Introduced this year, the 101E is 
said to be the fi rst and only unit that uses patterns 
to detect and inspect parts to provide detection 
reliability. Offering the simplicity and the power 

of the original Checker 101, which synchronizes 
part rejection using time, the new 101E sensor 
synchronizes part rejection using encoder units.

Essentially, the 101E has a built-in PLC that 
verifi es product presence and other packaging 
features, directly accepting encoder signals (a 
maximum of 300 kHz) and eliminating the need 
for an extraneous PLC when tracking and rejecting 
parts and packaging components. It works with 
Cognex’s CheckMate™ software, which runs on a 
PC. Merdian installed the sensor on the line in March 
2006. The bottling line was installed a month earlier.

In Meridian’s case, the sensor determines things 
that can take place out of sight and under the bottle 
caps, and also checks improperly applied caps and 
tamper-evident cap-safety rings as the bottles pass 
through the inspection station. It also inspects for the 

Lauren R. Hartman, Senior Editor

The sensor, above foreground, is useful on the water-bottling 
line because it synchronizes rejections using encoder 
counts instead of time to accurately track unacceptable 
bottles between inspection and rejection points. 

Continued on page 26
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Continued on page 26

Inspection 
comes to a 
foamy head 
at Vienna

 P
ackage inspection has also been 
automated at Ottakringer Brauerei 
AG, located in Vienna, courtesy of the 
effectiveness of Cognex’s Checker 101 
vision sensor. Used to ensure that its 
beer crates and cases of canned beverages 
contain the correct amount of product, 

Ottakringer’s economical new sensor was added to its 
secondary container-inspection stations. 

Consumer satisfaction is a decisive factor in the 
face of tough competition in the brewery business, as 
Ottakringer Brewery knows. The main priority of the 
brewery’s maintenance department is inspection of its 
beer crates of bottles and shippers of cans. So as an 
extra quality measure, Ottakringer wanted to guarantee 
that its tertiary packaging contains the full number 
of defect-free beverage products, in order to prevent 
customer complaints. The second-largest Austrian 
brewery says that it has been able to make signifi cant 
production and quality improvements while reducing 
costs by using the intelligent Checker 101. Image-
based sensors are increasingly taking over the tasks 
previously performed by standard sensor technology. In 
the Ottakringer brewery, intelligent sensor technology 
is benefi ting bottling lines and sales and is proving to 
be an important factor in the company’s competitive 
contract bottling operation. 

After Ottakringer contacted the image-processing 
department of Cognex partner Schmachtl GmbH 
(www.schmachtl.at), which honed in on the brewery’s 
production automation needs and priorities, the brewery 
was able to develop an in-house sensing solution. 
Schmachtl provided a test unit and recommendations 
for Ottakringer’s maintenance team on setting up the 
inspection station. The brewery reports that the sensor 
proved to be easy to install and operate as well as simple 
to program using a laptop computer. Onstream since 
January, the automatic inspection procedure involves 
transporting each case of 24 cans along a running 
conveyor belt equipped with the Checker 101 to 
determine if 24 cans have been correctly inserted before 
the case is shrink-wrapped and readied for distribution. 
The results of the check are transferred directly to a 
production-control system. Production fl ow is improved 
and batch production statistics are easily obtained, 

Lauren R. Hartman, Senior Editor

The new inspection procedure involves transporting 
cases of 24 cans along a running conveyor belt, center, 
equipped with the new sensor to determine if 24 
cans have been correctly loaded before the case is 
shrink-wrapped. Another sensor checks crates of beer 
bottles, above, conveying on a fast-paced belt, top, for 
the proper amount of bottles. The sensor also checks 
whether the bottles have light or dark caps.

brewery
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Your Product. Our Packaging.
rose knows where it goes!

Choose from over 3000 styles and sizes of protective plastic packaging.
Applications range from medical and dental to engineered parts; food to recreational
items; hobby and craft products to consumer and promotional merchandise.
Custom design, development and production of packaging for specific requirements
available. Please call or visit our website.

rose plastic USA, L.P.
P.O. Box 698 • California, PA 15419-0698 USA

Tel: 724 938 8530 • Fax: 724 938 8532
www.rose-plastic.us

proper fl uid fi ll levels.
Eliminating the need for a high-

speed parts-counter module, complex 
wiring or mounting devices, ladder-logic 
programming and precise parts handling 
when using multiple photoelectric sensors, 
the 101E can reduce or negate some of the 
costs and complexities of a PLC for parts 
tracking and rejection on variable-speed 
lines and bottling lines like Meridian’s. 

“We liked the fact that the sensor has a 
built-in PLC and encoder tracking, which 
facilitates kickout of unacceptable bottles 
and caps,” says Hamilton. “We contacted 
TSI and decided to go with the Checker 
101E. It is proving to be very cost-effective.”

Operators can install the sensor in a user-
friendly, step-by-step fashion, without ever 
having to stop the line. After the CheckMate 
software is installed on a PC, the next step 
is to mount the unit so that it faces the item 
to be inspected, connect the 24-VDC power 
cables connect the supplied USB cable to 
the PC connect, and the sensor is ready to 

begin acquiring and processing real-time 
video at 500 frames/sec. With the click of 
a “get-started” button, the sensor records 
images of “passed” or “failed” components so 
that the user can see exactly what’s working 
and correct any problems, if necessary.

If inspection isn’t required, the sensor 
can be used to improve process control by 
detecting and tracking parts or fi lm webs. 
With built-in lighting and optics, as well as 
a built-in industrial I/O, the 101E detects 
packaging components, such as a straw on a 
juice box or the presence of a date/lot code, 
for example, by understanding what they 
look like. Unlike the shift register of a PLC, 
which requires programming, the sensor’s 
shift register is automatic, enabling it to 
accurately track as many as 4,000 fl awed 
bottles between the inspection and rejection 
points, which on Meridian’s line, are a few 
feet past the bottle-capping station.

D
escribed as a “multipurpose” 
sensor, the unit detects packaging 
features that may otherwise 
require multiple photoelectric 

Ottakringer reports. 
With fast and scalable results, the system was then ready for an 

additional application within the brewery. The next step for the 
maintenance department was to introduce a completeness check on 
beer-bottle crates. According to the maintenance team, the previous 
inspection method, which was a complicated system using many 
individual sensors, was a bit outdated and needed to be replaced with 
a more fl exible, reliable technology. The department completed the 
additional crate-application project by March 2006. The simple, space-
saving sensor design proved to be of a real benefi t, as no fundamental 
changes to the conveyor line were required. Like the beer-can shippers, 
the crates of beer bottles travel on a running conveyor belt and are 
inspected by the Checker for the proper amount of bottles. The sensor 
can also distinguish whether the bottles have light or dark tops.

Compact and sturdy, with an integral LED illumination and 
lens, the intelligent sensor measures 53.2�129.2�45.9 mm and can 
analyze up to 500 images/sec. It features protection Class IP67 and 
automatically adjusts to the respective bottle, determining whether 
18, 20 or 24 bottles are in each crate moving down the line. And the 
staff doesn’t have to modify the inspection station when changing 
a package type. The station runs on a two- to three-shift basis and 
reliably inspects beer crates at a rate of about 1/sec. Integration of the 
Checker into the control technology of the production system was 
easy, the brewery notes, due to a standardized interface. If a fault is 
registered, the sensor causes the production belt to stop automatically. 
The operating staff can program new jobs quickly using a laptop.  
Shipment quality has improved, according to the brewery, and 
contributes to upgrading Ottakringer’s image. Already, the brewery 
says it may use the Checker sensors for other parts of its operation.

Under a light-controlling hood, out 
of sight, the sensor inspects fl uid-
fi ll levels, left, and tamper-evident 
safety rings as bottles pass through 
the inspection station. While this cap, 
above, looks fi ne,  a tiny gap is found 
on the left between the cap and the TE 
ring, a fault detected by the sensor.

Integrating  the sensor into the control technology of Ottakringer’s production 
system was easy due to a standardized interface.  

Meridian, continued from page 25
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sensors, or may not be within their 
capability because it precisely asserts its 
output at the proper encoder position 
for each bottle, Cognex says. Thus it 
can eliminate the need for a separate 
PLC. The sensor is able to operate on 
production lines running as fast as 3,000 
parts/min.

TSI’s Gavin says that he especially 
recommended the 101E to Meridian 
because its built-in PLC can accept 
encoder feedback, can track any “bad 
bottle” locations and can properly trigger 
the reject station when needed. “TSI 
and the Cognex team really helped us 
integrate a great solution for Meridian,” 
Hamilton points out. “With it, we 
cut about fi fty percent off of the time 
it usually takes to develop logic and 
software.” 

T
he AqualCal bottling line, which 
currently runs Meridian’s 16.9-oz 
bottle and is expected to soon 
run an 8-oz size, was installed at 

contract packager Markey Foods (www.
markeyfoods.com) in Vidalia. The self-
contained sensor tracks seven different 
features and samples fi ve to seven 
snapshots, or images, of each bottle. 
The numerous snapshots reduce false-
negative responses. After the bottles pass 
the sensing station, an air cylinder rejects 
and kicks off bottles that don’t meet 
requirements or that are questionable. 
The rejected containers move onto an 
accumulation table about 1.5 ft away. 

The self-triggering feature of the sensor 
eliminates the need for external circuitry, 
which signifi cantly helped to reduce the 
costs of purchase, design, installation and 
maintenance, says Hamilton. 

After fi nal in-place tuning, the project 
team found that the system tested 100-
percent for cap placement and proper fi ll 
level. The plastic bottles feed on the line, 

shoulder-to-shoulder, at about 
375/min under the current 
production schedules. But the 
101E sensing system is rated 
to run at speeds up to 500 
bottles/min. 

Charles Purcell, vp of 
manufacturing at Meridian 
Beverage, says he is very 
pleased with the sensor’s ability 
to synchronize cap rejection 
and unacceptable fi ll levels 
on the speedy packaging line 
using encoder counts instead of 

time to track fl awed packages 
between the inspection and 
rejection points. “We expect 
effective solutions for our 
company’s money,” he says. 
“The Checker is the type of 
thing we like to see. It’s easy 
to use, effi cient and cost-
effective.” 

Hamilton says TSI and 
Cognex offered a simplifi ed 
approach to sensor technology, 
noting that the sensor cut 
design and engineering time 

         Read about Germany’s Fürstenberg
        brewery, which uses a Cognex 
CAMERA-BASED MACHINE VISION 
SYSTEM to check 3,000+ beer crates/hr, 
so that they reach stores in top shape. Visit 
www.packagingdigest.com/info/furst

The compact sensor fi ts in a light-controlling 
hood through which the bottles pass. Its 
internal shift register tracks fl awed bottles 
and triggers the kickout station.

    More information is available:
Cognex Corp., 877/264-6391.
www.cognex.com. 
Hamilton/ITS, 912/537-9476. 
www.hamiltonits.com.
Markey Foods, 912/537-2594. 
www.markeyfoods.com. 
TSI Solutions, Inc., 770/879-3500. 
www.4tsi.com.

in half and saved about 20 percent in 
equipment costs. 
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A converter of cloth coverings for packaging uses natural-fi nish 
cloth materials to specially laminate SBS carton board for The 
Band Collectors’ Edition of CDs and a book cloth for Island 
Michael Kors Collection fragrance cartons from Estée Lauder. 

SOLUTIONS
RIGHT DOWN THE LINE

SINGLE-SOURCE

“Pearson’s commitment to our customers is simple... to offer
unprecedented levels of value and reliability in the design,
manufacture, and support of complete end-of-line packaging solutions.
Our implementation of lean manufacturing, Six Sigma, and one of
the most extensive field service organizations in the industry allows
us to offer shorter lead times, reduced Total Cost of Ownership,
and higher levels of Overall Equipment Effectiveness than our
competition. Combine this with pricing that is competitive with
manufacturers that don’t offer these benefits, and Pearson represents
one of the best values in the packaging industry.”

TRAY FORMERS

ROBOTIC MAGAZINE LOADERS

ROBOTIC CASE LOADERS

CASE SEALERS

ROBOTIC PALLETIZERS

CASE ERECTORS

www.pearsonpkg.com

Call 1.800.732.7766
to find out how Pearson brings you
single-source solutions, right down the line.Innovation

In Ever y Case

Michael A. Senske, President & CEO
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 T
wo very disparate end 
users share at least one 
commonality: They both 
enjoy the richness of an 
affordable but luxurious 
starch-fi lled natural covering 
used as a laminate for their 

paperboard packaging. The fi rst is a book 
cloth material for a set of ocean-aqua-
blue cartons with a canvas-like feel for 
the Island Michael Kors fragrance line 
from New York City-based Estée Lauder. 
The second is an aqueous, acrylic-coated 
linen material covering a musical history 
of The Band, one of the most popular 

Specialty cloth 
make sense for 
‘scents,’ CDs

The Band, one of the most infl uential rock groups worldwide from 1968 to 
1975, is featured in a pictorial book containing a fi ve-CD set of music and a 
DVD in specially made pockets. The book is covered in a cotton book cloth.

Lauren R. Hartman, Senior Editor
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raditional methods of case packing have dominated the packaging
industry for decades. Yet, when manufacturers have to keep up
with changing package styles, case/tray designs, and packing
configurations, a traditional case packer can become a roadblock

to meeting production demands. Robotic case packing with a multi-axis
articulated arm robot is an emerging alternative. When faced with the need
to keep up with an ever changing array of products and case packing
configurations, robotic case packing provides unmatched flexibility.

As in any case packing system, accurate and consistent product handling
is critical. The Pearson RTL-MX Robotic Case/Tray Loader utilizes a

mechanical gripping
end-of-arm-tool, line
tracking, and custom
product conveyor.  As a
result, the RTL-MX
yields superior product
handling and up to
30% higher throughput
when compared to a
vacuum based system.

Pearson delivers
modern-day case
packing system

This innovative approach was achieved by Pearson through collaboration
with their customers and by utilizing state-of-the-art technologies to develop
new products that are real solutions.

The RTL-MX, integrated with the industry recognized Pearson case
erector, tray former and case sealer, results in the modern day end-of-line
case packing solution. This system is adaptable to future changing
environments and operational requirements with minimal investment or
equipment modifications.

1.800.732.7766
www.pearsonpkg.com

Innovation
In Ever y Case

T

Textured folding cartons for the Michael Kors Island line have almost a 
canvas-like or denim feel, courtesy of a color-matched cloth laminate 
that’s pigmented in the same ocean aqua as the fragrance itself.

and infl uential rock groups worldwide from  
the years between 1968 and 1975, produced 
for Capitol Records/EMI Music Catalog 
Marketing, Hollywood. The musical collection 
takes the form of a hardbound, picture-fi lled 
book detailing the band’s vocal adventures with 
bound-in disc holders containing a fi ve-CD set 
of greatest hits and one DVD. 

Both of these products feature distinctive, 
100-percent cotton cloth covering materials 
that were chosen for the packaging to provide 
substantial durability, a quality appearance 
and an atypical look and feel. Produced by 
ICG/Holliston (www.icgholliston.com), the 
Kennett® starch-fi lled natural cotton book 
cloth wrap is used for Michael Kors, while the 
Arrestox®/Roxite® B aqueous acrylic-coated 
cloth covers The Band’s musical pictorial/disk 
set. A recognized name, the Arrestox/Roxite 
B cloth is a “gold standard” for book binding 
and coverings and is extremely durable. The 
Kennett cloth is often used for an assortment of 
cover applications, specialty containers and for 
mechanical binding applications when packagers 
want to make a striking fi rst impression. It’s also 
100-percent-recyclable, says Holliston. Another 
point of similarity the fragrance line and the 
CD/book musical history collection share is 
that they are both considered high-ticket items: 
The Island fragrance products are retail-priced 

starting at $40, and the book/CD collection 
sells for about $80. Thus, they require premium 
packaging that must convey a top-quality image.

I
n the case of the folding carton for the 
fragrance line, which also includes Waterfall 
Body Lotion, the intent was to create a 
feeling of  “relaxed luxury” (see PD, Dec. 

2005, p. 34), according to Estée Lauder, as 
imagery of an island captured in the packaging 
symbolizes a relaxed ease and indulgence. Most 
commonly used as a book-cover material, the 
Kennett 100-percent cotton linen weave fabric 
is thought to have its fi rst use for the packaging 
of a major fragrance line with the Island Michael 
Kors line. With its deep, oceanic, aqua color 
scheme and four-color-printed island imagery on 
the interior, the carton uses the tactile quality of 
the cloth covering to convey similar visual and 
tactile esthetics of the designer’s fashions.

Cartondruck USA (www.cartondruck.com) 
converts the cartons using .018 SBS folding 
carton stock that it laminates with a custom 
aqua color of the Kennett cloth material, which 
ICG/Holliston describes as a Grade B fabric in 
54-in. widths. Weighing 380 lb/1,000 linear yd, 
the fabric has a degree of resistance to scuffi ng, 
abrasion and ultraviolet light and easily accepts 
foil hot stamping and blind stamping. For bottles 
Continued on page 30
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www.yorkerpackaging.com

We can take it, top it, seal it, and package it! 

As the specialty packaging arm of Jarden

Plastic Solutions, we can create standard 

off-the-shelf or custom solutions for any 

sealing, dispensing, or packaging need. From

caps and closures to containers and lip balm

tubes, Yorker Packaging is your complete 

closure and packaging solutions source. Call

or log onto www.yorkerpackaging.com for

our newest innovations. We’re up to the 

challenge. So bring it on!

in various sizes, including 150-, 100-, 
50- and 30-mL, the front panel of each 
fragrance carton wrap is UV-offset-
printed and hot-stamped with the 
designer’s logo and fragrance name in 
silver foil. The ingredients listing and 
other mandatory copy on the back 
panels are screened in white relief. 

Lawrence C. Maston, the new 
president and CEO of ICG/Holliston, 
says industrial customers usually 
purchase a wide range of his fi rm’s 
specialty cloth products. “Packaging 
markets have discovered our materials 

for high-visibility applications in the 
luxury box, personal care, wine and 
spirit, and entertainment sectors,” 
he says. The materials are extremely 
durable, but are also easily decorated 
and can accommodate a wide variety of 
printing, embossing, foil-stamping and 
die-cutting. They can be easily laminated 
onto board, doubling the scope of 
possible applications. Strong brands 
have traditionally been communicated 
on store shelves by dynamic graphics 
and innovative shapes and sizes. More 
recently, brand managers looking for 

that extra competitive edge have turned 
to nontraditional choices, such as feel 
and texture. This is where we excel.”

Maston adds that the look and, 
more importantly, the feel of real cloth 
adds a degree of brand recognition 
and appeal that ordinary packaging 
substrates may not be able to offer. 
“As product development and 
introduction costs among packagers 
increase, there has been a shift from 
traditional mass-market advertising to 
in-store marketing, primarily to help 
contain these costs,” he adds. “This has 

increased the importance of ‘high-value’ 
packaging so that new products stand 
out on the store shelf. We notice that 
more designers and product managers 
are turning to cloth. 

Michael Kors is a case in point. The 
designer reportedly loved working with 
the open-weave and tactile appeal of the 
Kennett material for the Michael Kors 
Island Collection,” Matson points out. 
Wishing to evoke tropical seas, the cloth 
in a lush turquoise blue was selected for 
the secondary packaging, which drove 
the brand image of the new line while 
advancing the underlying strength of 
the Michael Kors brand itself.

 

A 
typical application of the 
Arrestox Linen book cloth 
is The Band’s gift book/disc 
combination. Released by 

Capitol/EMI Music Catalog Marketing 
in September 2005, The Band, A 
Musical History includes fi ve audio 
discs and one DVD featuring rare live 
performance footage. Spanning The 
Band’s early backing-band days, fi rst 
for Ronnie Hawkins, and then for Bob 
Dylan and beyond, the musical history 
carries more than six hours of music 

and comes packaged with a 108-p. 
hardbound book with previously unseen 
photos and memorabilia. The release 
concludes the comprehensive restoration 
campaign for The Band’s entire Capitol 
Records catalog, which also produced 
remastered bonus tracks and re-releases 
of its fi rst eight albums. The series also 
features nine fi lm clips of previously 
unreleased concert performances, a 
fi lmed studio jam and three songs The 
Band performed on “Saturday Night 
Live” in 1976, never before issued in 
their entirety. The comprehensive set 
documents the group’s recording career 
up to 1976 and includes 37 previously 
unreleased tracks. Each of the discs fi ts 
within the protective, heavy-grade, last 
three “pages” of the bound hardcover 
book, inside individual foldouts that seat 
them within thumb-notched holders. 

Printed and in part converted by 
by AGI Media, Inc., a MeadWestvaco 
resource (www.agimedia.com), which 
uses outside sources to handle the fi nal 
assembly, the package and insets for The 
Band, a Musical History, makes their 
own earthy, rock ’n roll statement.

The outer book cover is completely 
covered with the cloth Arrestox Linen 
in a whopping 8.5-mil thickness. 
According to AGI Media, the package 
design for The Band, A Musical History, 
had to represent the members’ images 
and needed to command a bit of 
mystery and the group’s early rock ’n 

        For more ‘scentsational’ 
       details about the ISLAND 
MICHAEL KORS fragrance carton, visit 
www.packagingdigest.com/info/kors  
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materials. “Innovation is certainly there, 
but companies are dealing with a market 
that requires ever-increasing levels of 
differentiation. Tactile appeal is an often 
overlooked winning hand in the limited 
deck of cards available to designers,” 
he says. “Tactile materials can be a key 

differentiator that a brand manager or a 
package designer might be looking for.”

A
s the U.S. government’s 
preferred supplier of passport 
material and supplier to more 
than 40 other countries, 

ICG/Holliston fi nds new ways to deal 
with creating innovative packaging. 
“When you listen to your customers 
and provide them with tailor-made 
solutions, you can often end up with 
a new product that you can expand 
into its own line and make available 

to others. Basically, if we don’t have it, 
we’ll make it for you,” Maston says.Innovative, tactile materials can 

be a key differentiator that a brand 
manager...might be looking for.
roll roots. So the outer wrap is offset-
printed in four-color process plus a 
spot PMS red by AGI Media’s facility in 
Melrose Park, IL, with a reproduction 
of a painting of The Band by world-
renowned artist Ed Ruscha. The gray, 
black and sepia-toned color scheme has a 
misty, almost foggy quality. Though the 
aqueous, acrylic-coated cloth is available 
in 40 colors, white was selected and was 
delivered to AGI for printing. ICG/
Holliston points out that the coating 
resists stains and mildew and can be also 
foil-hot-stamped, blind-stamped and 
screen-printed. 

Inside, the book is fi lled with details, 
recollections, artitistc photos, recording 
dates and memories on a glossy stock, 
showcasing the band members, who 
began to collaborate as early as the  
1950s. Their unique blend of sound 
and its evolution over the years, as well 
as reproductions of the group’s album 
covers, posters and concert imagery, 
as well as listings for each song, are 
included in the large compilation. 
Another AGI Media facility in Louisville, 
KY, prints the text pages, while the 
sturdy CD and DVD pockets in the back 
of the book are converted and printed at 
AGI Media in Melrose Park.

D
urability and ruggedness 
were also key packaging 
objectives for the book. Since 
the package is also part of a 

book that constantly opens, closes and 
folds, the spine and foldable portions 
especially had to resist nicks, white 
marks and wear. The marketer also 
wanted to extend the same durable, 
yet quality look and feel to the inner 
disc-holder pockets to create a cohesive 
design. The disc-holder pockets are 
made of a rugged .024 SBS board that 
bends and folds easily. The back panel 
of the book/package also displays a spot-
glued placard label that lists the songs 
on each disc in black and red type on a 
cream-colored background. 

There is no text printed on the front 
or the back of the book, except for the 
spine, which features the name of the 
The Band in white type and “A Mustical 
History,” in red. Reindl Bindery (www.
reindlbindery.com) assembles the 
fi nal package, which is later shrink-
wrapped by outside sources in clear 
fi lm to protect it. Printing of this outer, 
clear fi lm is in white with the name of 
the group and contents in large block 
letters. 

Maston says he has noticed a 
combination of packaging trends 
cropping up recently, which may 
point to the emerging use of the cloth 

    More information is available:
ICG/Holliston, 800/251-0451. 
www.icgholliston.com.
AGI Media, a MeadWestvaco resource, 
708/344-9100. www.agimedia.com.
Cartondruck USA, 201/313-4790. 
www.cartondruck.com.
Reindl Bindery, 800/878-1121. 
www.reindlbindery.com. 
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Pouching peppers 
in South Africa
South African food processor Peppadew Intl. harvests rich 
rewards by packing its unusual piquant pepper line in vertical 
pouches for foodservice markets worldwide.

 P
eppadew Intl. (Pty) Ltd., with 
headquarters in Johannesburg, South 
Africa, markets a unique line of sweet, 
piquant pepper products under the 
Peppadew™ brand at its factory in 
Tzaneen, a small town in the Limpopo 
province in the Northern part of the 

country. The Peppadew brand of peppers is currently 
available in 14 countries. Peppadew also has a 
distributor in the U.S. called Peppadew USA.

The unusual peppery fruit—yes, fruit—was fi rst 
spotted in 1995 by a farmer in a bush of his Eastern 
Cape garden. Based on a carefully guarded secret 
recipe, the versatile Peppadew products are said to 
deliver the perfect balance of sweet and spicy taste 
and a trademark crispy texture that have created a 
“culinary adventure” around the world. This truly 
South African product is the fi rst fruit launched 
onto the world market since the kiwi 26 years ago, 
the company says. The secret process, developed by 
Peppadew to optimize the quality and taste of the 
spicy-sweet peppers, is based on a manual picking and 

deseeding method, which means gainful employment 
to the local communities.

Today, Peppadew Intl., managed by Anglo 
American, Mitsubishi and nine managerial 
shareholders, has registered the plant-growing rights 
internationally, thus it owns the sole rights to grow 
and market the product worldwide. In the past fi ve 
years, the company has grown by as much as 50 
to 70 percent a year, with an annual production of 
5,000 tons of fi nished product. Peppadew believes 
that this growth will continue, as world demand for 
the peppers continues to thrive. Its product line is 
available in leading supermarkets and foodservice 
outlets in South Africa and around the world. The 
peppers are packed in whole, halved or diced-sweet 
varieties, and in mild or hot, as well as a pepper-based 
sauce and a relish. There are also new items, such 
as pepper-fl avored potato chips, which are available 
across the U.S. And the company estimates about 80 
percent of sales come from export markets. 

Approximately 40 percent of the peppers are 
packed into glass jars for retail sales, while about 60 
percent serving the catering/foodservice sector were 

traditionally packed in 
plastic buckets.  Peppadew 
admits, the packaging needed a change 
in order to prolong the peppers’ shelf life and to 
enhance operational effi ciencies. 

With the decision to switch from the buckets to 
another type of package, Peppadew began evaluating 
several options and soon started working with Sealed 
Air’s Cryovac Div. (www.cryovac.com) to come up 
with an alternative package. Since Cryovac’s Vertical 
Pouch Packaging (VPP) technology has proven to 
be a successful option for packaging fruit in brine 
in hygienic, highly durable fl exible pouches that 
can prolong shelf life, the idea was fi ne-tuned for 
Peppadew with a new, fl exible foodservice-sized 
version that offers substantial advantages over rigid 
containers, the company reports. 

Employing more than 3,000 seasonal workers, 
the company’s modern, 10,000-sq-m production 
facility in Tzaneen has a cold room where the fruit 
is stored when received from the fi elds, as well as a 
packaging area with two retail bottling/jar lines and 
Continued on page X

Lauren R. Hartman, Senior Editor

Farm workers pick the sweet/spicy pepper fruit in rural South Aftrica, above. Versatile enough for use in salads, deli service and various food 
recipes, the peppers were fi rst spotted in 1995 by a farmer in the South African Eastern Cape. Peppadew now packs them in 2-kg foodservice/
catering quantities in a clear, fl exible fi lm version, below right,  for U.S. distribution and in blue fi lm for the European market.
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two “catering” lines incorporating Cryovac’s VPP systems. The facility 
groups seven buildings, including deseeding halls and a warehouse 
where the fi nished product is quarantined for a period of 10 days prior 
to being labeled and dispatched. In these buildings, the fruit undergoes 
processes such as deseeding, sorting and extensive washing, followed by 
blanching, packing and heat treatment to ensure that the peppers are 
consistently of high quality.

C 
ryovac provided a turnkey VPP pouch-packaging system to 
the plant that comprises a product-infeed pump for the pepper 
brine and a bucket conveyor made by O.M. Eng. (27 11 363 
3006), a local Sealed Air company, that carries the peppers to 

a set of scales provided locally by Accutech (27 11 708 1100), another 
Sealed Air company. The scales then dispense the proper weight of 
peppers required. This equipment is connected to the vertical form/fi ll/

seal pouch machine and 
a discharge conveyor 
linked to a pasteurizer 
and a metal detector, 
both designed and 
manufactureed by HG 
Molenaar (27 21 868 
2210). The pouching 
system produces 2-kg 

fl exible fi lm pouches in an unprinted version for the U.S. market and a 
blue version for the European market. 

After 18 months of continuous development, testing, tweaking 
and staff training, the system is running smoothly, observes Peppadew 
managing director Phil Ovens. This year, it has become a genuine success, 
he says. “The learning curve has been a bit steep for both parties, but 
the results are simply fantastic,” he relates. “Training our staff on this 

        Read about CRYOVAC’S other packaging
       technologies, including the iBag™ shrink bag 
for fresh cuts of meat, which uses InfoWrap™ 
information-ready technology that uniquely       
identifies a product throughout its life cycle at 
www.packagingdigest.com/info/fpa06silver

A turnkey vertical pouch-packaging system comprises a product infeed pump for the pepper brine and a 
bucket conveyor and scales that lead the peppers to a vf/f/s system generating 2-kg foodservice packs.
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sophisticated technology required 
gigantic efforts, but they have really paid 
off for us.”

The major benefi ts of the Cryovac 
VPP technology are prolonged shelf 
life and enhanced quality assurance. 
The VPP system is a new concept in 
packaging that can handle most liquids 
or liquid/solid food products that 
can be pumped. It produces Cryovac 
fl exible pouches using a proprietary, 
140-micron, coextruded, multilayer, 
barrier fi lm that, combined with 
the pouching technology, provides 
a pack with no headspace. Heat-
sealed and separated into fi nished, 
hermetic, puncture-resistant pillow 
packs with high integrity, the pouches 
can be pasteurized and are ideal for 
the preservative-free peppers, Ovens 
points out, thus supporting the strong 
Peppadew brand identity. The barrier 
coex fi lm materials have an oxygen 
permeability rating of less than 2.0 and 
a moisture vapor transmission rate of 
3.10, Sealed Air reports. The material 
provides the peppers with optimal 
protection and a shelf life of 24 months, 
versus four months with the previous 
rigid buckets, and the fl exible structure 
basically matches the shelf life provided 
by the glass jars used for the retail 
consumer portions. 

Other advantages include optimized 
storage abilities, as the pouch improves 
space utilization by an estimated 
30 to 35 percent and upgrades the 
sanitation and hygiene of what is 
now a more protected, enclosed 
product. The pouches are convenient 
to open and identify, Ovens notes, 
help increase safety during handling 
and reduce waste, as the pouches are 
more easily discarded than the rigid 
buckets. These benefi ts also extend 
to the deli counters in retail store 
chains, facilitating product storage and 
handling, as well as keeping stock full. 
Moreover, Peppadew says the fl exible 
pouches offer an approximate 30-
percent cost savings compared with a 
comparably sized rigid container, and 
the new equipment provides signifi cant 

enhancements in operational effi ciency 
versus hand-fi lling the buckets.

T
hanks to its new packaging, 
Peppadew is extending its reach 
in foodservice/catering sectors, 
including olive bars at retail 

stores, especially in the U.S. Value-
added foodservice customers are also 
using the product to stuff with cheese, 
meat or tuna and to enhance pasta 
salads and antipasto platters, as well as 
to enhance the fl avor of bread, sausages 

and numerous other food items. 
Says Ovens, who leads a committed, 

professional team that’s passionate 
about the success of the Peppadew 
brand, “Cryovac VPP is a unique 
packaging solution for us. We got 
massive support from Cryovac and had 
massive determination to make the  
project happen. Thanks to them, this is 
a real success story. ”

Today, the company says it is 
looking to introduce a consumer-size 
standup pouch for chilled counters at 

retail grocery stores, and has recently 
acquired a second Cryovac VPP line to 
boost production and to keep up with 
“soaring demand” for the peppers.  

This is a unique 
packaging solution 
for us…this is a 
real success story.

    More information is available:
Cryovac Div., Sealed Air Corp., 
800/845-3456. www.cryovac.com.
Accutech, 27 11 708 1100. 
HG Molenaar, 27 21 868 2210.
O.M Eng., 27 11 363 3006.
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Sachet line 
speeds instant 
noodle packing
Leading South Korean noodle manufacturer Nong Shim modernizes 
its packaging line with a fl owrapping system that maintains quality 
and increases production—all without increasing the product price.

 N
ong Shim, a South Korean noodle and 
snack specialist, can trace its origins 
back to 1965, when Lotte Industrial 
Co., Nong Shim’s parent company, was 
established. In 1978, Lotte changed 
its name to Nong Shim, and in recent 
years, the company has experienced 

rapid growth. The products manufactured in the 
company’s eight plants in South Korea and China are 
currently exported to more than 80 countries. Among 
its accolades, Nong Shim was the offi cial instant 
noodle provider to the 1988 Seoul Olympics and to 
the 1998 World Cup in France. 

Although known for a variety of snacks, including 
shrimp crackers, onion rings and potato chips, Nong 
Shim is best known for its Shin Ramyun beef-fl avored 
instant noodle product, which was developed in 1986. 
Since its introduction, Shin Ramyun has become one 

of the best-selling instant noodle products worldwide 
in a market where, in 2000, more than 150 million 
packs were sold in China alone.

Instant noodles are enjoying an increasing level of 
global popularity for a variety of reasons. They are 

cheap, convenient and quick and easy to prepare, and 
they can be packaged with a myriad of fl avorings. Shin 
Ramyun is a particular favorite, due to its unique hot 
and spicy taste. Although sold globally, its strongest 

markets are South Korea, Japan, the U.S., Hong Kong 
and Taiwan, and in China, where it is a best-seller.

The growing worldwide consumption of instant 
noodles, plus Nong Shim’s desire to pursue the 
global market, prompted the company to increase its 
production capacity and to modernize its packaging 
department. In order to consolidate its leading 
position, Nong Shim had to fi nd the most effi cient, 
effective answer without compromising the price of 
the noodles. Sigpack Systems (www.sigpacksystems.
com) was able to offer a high-speed, effi cient solution 
to meet this challenge.

I
n 2006, Sigpack Systems celebrated its centenial. 
Because of this, Nong Shim says it knew that 
Sigpack, with more than 100 years of experience, 
could be relied upon to provide the results it 

needed. According to Sigpack, many of the most 

An outstanding detail 
of the system is the 
simultaneous packaging 
of up to three sachets.
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The noodles and sachets are packed by two fl owrapper pillow-pack machines producing 
a total of up to 640 heat-sealed, OPP packs/min. 
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famous food brands around the world are packaged on its machines and systems, 
which offer optimum protection and practical, easy-opening and resealing features 
to packaged goods.

The solution at Nong Shim uses three machines from Sigpack that complement 
each other, to provide the company with an effi cient, high-speed production line. 
The fi rst is the DAC compact buffer, a compact, high-speed machine featuring 
gondolas that can be removed for cleaning during operation. Guaranteeing optimal 
cooling in a minimum of space, the gondolas are located in a cooling tunnel, 
with guarding located on the right, left and over and under the gondolas. The 
next machine is the FVV sachet feeder, a multi-application unit featuring smart 

handling that ensures 
correct positioning of      
the sachets. 

The third machine, the 
HBM horizontal pillow 
packer, is an ergonomically 
designed, robust servo 
machine that has been 

engineered for multishift operations packaging food and nonfood items. The HBM 
is built to ensure easy access to all machine parts, says Sigpack, while its ergonomic 
operating height guarantees comfortable operation, fast conversion to new sizes 
and shapes, and easy changing of the packaging material reels. Shuttering provides 
security and noise protection, while crumb trays catch any falling product debris. 

The noodle processing line at Nong Shim produces 52 rows/min of 10-noodle 
“nests,” each measuring 5.118 in. dia. The individual rows are aligned, and any 
irregular nests are automatically rejected. The noodles, with a temperature of 230 
deg F, and are then fed into the DAC compact buffer, which has a capacity of 
up to seven minutes of line storage. The integrated cooling in the buffer section 

         A new, high-speed robotic packaging line from
        SIGPACK SYSTEMS that copes with 40 different 
packaging formats every day is providing big benefits for 
Swiss chocolate manufacturer Chocolat Frey. Read more 
at www.packagingdigest.com/info/frey

Nong Shim’s new line cools the noodle ‘nests,’ joins them with sachets containing 
toppings/fl avorings and pillow-packs the product on a horizontal fl owrapper.

Continued on page 38

pdx0611nongshimID   37pdx0611nongshimID   37 10/26/2006   10:11:30 AM10/26/2006   10:11:30 AM



NOVEMBER 2006 PACKAGING DIGEST  www.packagingdigest.com38

reduces the temperature to 95 deg F. 
Two lines are fed at the same time, with 
a maximum outfeed of 64 rows/min. A 
weigh station checks the product before 
it passes on to a Sigpack FBF in-line 
infeed with string belts, so that crumbs 

fall directly into catch-trays to prevent 
waste buildup. 

An outstanding detail of the system 
is the simultaneous packaging of up to 
three sachets containing the powdered 
fl avoring, dried vegetables and oil. This 

is performed using the 
FVV sachet feeder. The 
sachets, which are fed 
in on one track and 
controlled by a vacuum 
belt, are cut, placed on 
top of the noodles and 
then on top of each other. 
The feeding speed of the 
sachet loader corresponds 
exactly to that of the chain 
that transports the noodles, thus 
preventing the sachets from slipping. 

The pusher is constructed in such a way 
that it is able to transport the sachets 
and the noodle nests gently to the 
packaging station.

The noodles are then packed by two 
HBM fl owrapper pillow-pack machines 
producing a total of up to 640 heat-
sealed, oriented polypropylene packs per 
minute. Nong Shim provides its own 
packaging fi lm to which the equipment 
has been adapted, so that higher speeds 
and shorter sealing times can be achieved.

N
ong Shim’s output has 
doubled since installing the 
new system, and the effi ci.
ency of the packaging line 

is 98.5 percent—a fi gure that is even 
higher than that guaranteed by Sigpack. 
The entire system has a small footprint 
and a slim line layout, saving space and 
providing ease of maintenance. Only 
three people are required to run the 
system, and their tasks are limited to 
monitoring, reel changes and minor 
maintenance work.

Nong Shim is extremely satisfi ed, 
not only with the results, it says, but 
also with the support Sigpack provided 
throughout the planning, construction 
and commissioning stages of the project.

Nong Shim’s output has doubled since 
installing the new system, and the 
effi ciency of the line is 98.5 percent.

The sachets are placed on top of the noodle 
nests, top, and the noodles and toppings are 
carried to the fl owrapper. The buffer, above, 
provides up to 7 min of storage.

    More information is available:
Sigpack Systems AG, a Bosch 
Packaging Technology Co., 
41(52) 674 7456. 
www.sigpacksystems.com.
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Converter 
proclaims 

a passion for paper
Flexo printer Portco Packaging adds an eight-color, gearless, CI press to meet an 

expected 25-percent annual growth in paper packaging.

 E
ver since a Chinese court offi cial 
named Ts’ai-Lun invented paper (not 
papyrus) back in 105 A.D., scientists, 
engineers, printers and end users have 
made improvements to this ubiquitous 
manufacturing material. One of the 
latest in that long line of innovators is 

Vancouver, WA-based converter Portco Packaging, 
Inc. (www.portco.com).

Portco’s contribution to the advancement of paper 
isn’t so much the paper itself as its beautifi cation 
via high-quality fl exo printing and its application 
to fl exible packaging. “We made a conscious effort 
fi ve years ago to really focus on paper as our primary 

substrate,” explains Portco president Macy Wall. “We 
thought—from a contrarian standpoint—there was a 
real opportunity in paper that was not being properly 
served. We look back now and see that in this market, 
there’s way too much capacity in fi lm.”

Founded in 1929 as a twisted-paper handle maker 
for carryout grocery bags, Portco has produced 
everything over the years from Hula Hoops to 
swimming pool covers to extruded plastic pipes. 
Today, Portco has returned to its roots in paper 

converting, specializing in printed rollstock, tissue/
towel overwraps and multiwall bagmaking for the 
prepared food, building products, fresh potato and 
nursery markets. It serves customers primarily in 
the Pacifi c Northwest, as well as in California and 
western Canada.

 “One of the things we have to offer our customers 
here is quick turnaround that they can’t get from 
suppliers in other parts of the country,” Wall says. 
“People don’t want to wait for shipments to arrive 
from Minnesota or Missouri.”

Adds Portco sales manager Linda Malmstadt, “Here 
on the West Coast, there’s also a real focus on organic 
food products, and a lot of organic food companies 
want to see their products packaged in sustainable 

Mark Spaulding, Editor in Chief, 
Converting magazine

According to THE FREEDONIA GROUP, U.S. paper 
packaging demand (excluding boxes) is expected to 

reach $8.4 billion in 2008. Read more at
www.packagingdigest.com/info/freedonia0611

Continued on page 42
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Making Safety Smarter, Easier, 
and Less Expensive

allowing continued but limited 
axis movement. In addition, 
the use of freely programmable 
safety logic greatly increases the 
flexibility of a safety system. 

The Rexroth IndraDrive’s “Safety 
on Board” feature offers a reliable 
safety solution that incorporates 
the most advanced integrated 
safety functions and complies 
with the latest international 
standards for safe stopping and 
safe motion. These capabilities are 
available on a common platform 
that functions as a servo-drive 
or frequency converter, thus 
lowering the overall cost of 
integration and deployment for 
the machine builder while 
providing the latest safe motion 
technology to the end user.  

Faster reaction times

The IndraDrive also has reaction 
times that are 400 times faster 

(see graphic)  as opposed 
to technology like Rockwell 
Automation’s DriveGuard, a 
conventional solution that uses 
contactors to produce a safe stop. 

Easier to use

Because IndraDrive’s Safety On 
Board safe motion technology is 
integrated directly into the drive, 
motion controllers regardless of 
manufacturer are able to leverage 
safe motion technology. The 
IndraDrive has enough I/O for 
the safeguarding logic needed 
to interface to safety gates, 
panel switches, and interlock 
switches. Thus, machine builders 
only need to learn one safety 
solution for an application. 

For the only modular, controller-
independent safe motion solution 
from a global motion control 
company, choose Safety On Board 
on the Rexroth IndraDrive.

Manufacturing engineering 
organizations are becoming 
aware of the strategic value of 
safety, recognizing that the use 
of intelligent safety systems can 
increase machine uptime and 
limit liability exposure. As a 
result, many have come to view 
an intelligent safety strategy 
as a competitive advantage 
rather than a cost burden. 

The objective: 

keeping operators safe

Conventional safeguarding systems 
emphasized operator safety at 
the expense of productivity. 
However, despite the efforts to 
make equipment “absolutely safe,” 
operators seeking productivity 
improvements may override 
a conventional safety system 
because they need access into 
the machine working area. All 
too often, an accident results.

A smarter solution

A more modern, effective 
safeguarding strategy evaluates 
how the operator interacts 
with the machinery.  Modern, 
intelligent safety solutions are 
usually associated with safety 
PLCs that replace conventional 
hard-wired safety relays. However, 
it is far more important to avoid 
unintended axis movement and 
create safe motion that reduces 
the risk of operator injury by 

To obtain the ARC white paper evaluating available safe motion solutions, go to www.boschrexroth-us.com/SafetyOnBoard

brc6071_SafetyAdvrtl_pdD5.indd 1 10/3/06 11:42:07 AM
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www.enerconind.com/sealing
262-255-6070 ■ info@enerconind.com

Smart Choice. Success Guaranteed.

Make the Smart Choice.
And go to the head 

of the class.

“Enercon is a no-risk choice.”
– Kirk Walter, VP Operations, JB Labs

“Enercon sealers are
production workhorses.”

– Doug Renfro, President, Renfro Foods

“Extremely easy to work with
and very responsive.”

– Grant Getty, Plant Manager, MGK Inc.

resources like paper.” 
To meet these demands for 

rapid turnarounds—and for 
the shorter runs of numerous 
stockkeeping units that every 
converter nationwide is facing—
Portco has made several changes 
lately. Last fall, it opened a new 
50,000-sq-ft facility in Toppenish, 
WA (near Yakima), that focuses 
on bagmaking. That site houses 
one four-color stack press, 
now retrofi tted with a Paper 
Converting Machine Co. (PCMC 
[www.pcmc.com]) eXtreme™ 
dryer. Portco removed an existing 
sheeter from its headquarter’s plant 
in Vancouver so that the space 
could be used for printing.

That emphasis is illustrated by 
Portco’s January 2005 installation 
of a new Comexi (www.comexi.
com) FB2108 gearless central-
impression (CI) fl exo press. 
The 56-in., eight-color, sleeved 
press is teamed with a BST Pro 
Mark (www.bstpromark.com) 
Genius video web-inspection 
system and an ink concentration 
controller for high-level color 
management, auto registration 

and print quality. The press also 
employs Tidland (www.tidland.
com) shafts and Performance 
Series knife holders for in-line 
slitting and Fife (www.fi fe.com) 
Polaris® DP-20 web guides.

Portco’s new gearless CI fl exo press 
prints the full range of C&H sugar 
packaging, from individual 5-lb bags to 
wrapping for multipacks. 

Re-inventing ream wrap
Reams of copier and computer-printer paper are usually packaged in wrappers printed with the 

paper company’s name and product description. Kind of dull. But Portco Packaging is out to change all 
that. Portco’s customer, Hoquiam, WA-based Grays Harbor Paper LP, has launched its patent-pending 
Wrap Ads™ program, which allows third-party companies to place sized or full-bleed advertisements 

on the outside of wrapped reams of paper. 
Currently being tested in clubstores on the 
West Coast, Wrap Ads can drive sales of the 
advertised product, for example, via coupons 
printed on the wrapper or repeat sales of the 
paper itself, Grays Harbor says.

Using 46.5-in.-wide, polyethylene-coated 
offset paper supplied by Grays, Portco prints 
the Wrap Ad in four process plus two spot 
colors using Sun Chemical water-based 
inks. Pamarco 660-line-screen anilox rolls 
are teamed with DuPont (www.dupont.
com/cyrel) Cyrel® photopolymer fl exo plates 
for 120-line-screen printing. The plates are 
adhered to Rossini (www.tossini-na.com) 
sleeves with Tesa Tape (www.tesa.com) 
double-backed adhesive tape. The job runs 

at an average speed of 1,100-ft/min, for a press run up to 550,000 lineal ft, yielding 895,000 
fi nished wraps. 

More information is available:
DuPont Cyrel Packaging Graphics, 302/999-4377. www.dupont.com/cyrel.
Rossini North America, Inc., 678/482-0835. www.rossini-na.com.
Tesa Tape, Inc., 704/554 0707. www.tesa.com.

Continued on page 44
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877-918-3023 • www.AGIKlearfold.com

By definition, visual 

packaging from

AGI/Klearfold is creative.

Through innovative 

design and the broadest

array of visual packaging

options, we create 

opportunities to launch

new brands, and

repackage established

ones. By showcasing 

your products in 

dynamic, high visibility

package designs, we 

create maximum attention

at the point-of-sale. 

By letting consumers 

see precisely what they 

are buying, we help 

you create more sales. 

Let’s partner to 

create packaging 

excitement and profits.

Your Brand 
deserves
Creative
Packaging.TM

pdx0611fulls   43pdx0611fulls   43 10/25/2006   1:12:37 PM10/25/2006   1:12:37 PM



O 
riginally, Portco’s managers 
looked at in-line presses 
for their fast-changeover 
capabilities, says Portco vp 

Bryan Williamson, but web widths were 
too narrow for the majority of Portco’s 
customers. “That led us to the sleeved, 
gearless CI presses to run multiple 
impressions across the web,” he says.

“We purchased the Comexi based 
on a growing demand for increasing 
graphics and print-quality requirements 
along with speed-to-shelf,” says Wall. 
“It provides reduced setup, lower waste, 

consistent run-to-run quality and 
the ability to print fi ner line screens. 
Because there aren’t many people 
focused on using paper as their primary 
substrate, we fi nd that we know 
something about it now. It takes some 
special talents that aren’t necessarily 
being developed today.”

Portco meets the quality challenge 
of fl exo printing on paper through a 
variety of methods, including close 
working relationships with vendors. 
“We partner with vendors that are very 
savvy in the fl exographic industry,” 

says Portco production manager Rich 
Castillo. “We deal with people out there 
who can bring what they learn to the 
table for us here.”

Trials held earlier this year had the 
aim of helping Portco move its current 
fl exo-on-paper standard higher. Portco 
tested 900-line-screen anilox rolls 
from Pamarco (www.pamarcoglobal.
com) to reach 150-line-screen printing 
while maintaining good ink density. 
“Achieving repeatability from beginning 
to end is a challenge that most fi lm 
printers don’t face because of the surface 

tensions and the surfaces of what 
they’re running,” explains Castillo. “We 
run from seventeen-pound tissue to 
eighty-pound kraft paper. Ink density is 
everything on an open [uncoated] sheet.”

Further strengthening its 
commitment to quality printing, Portco 
installed an automated ink-mixing and 
dispensing system from Southeastern 
Process Equipment & Controls (www.
spec-inc.com) in February 2005. 
The 24-valve arrangement, using Sun 
Chemical (www.sunchemical.com) 
inks, helps Portco achieve “a world of 
difference through standardization in 
color matching,” Castillo says.

F 
or Portco, the future of fl exo-
printed paper looks promising. 
Sales growth has been running 
10 percent to 15 percent a 

year, and managers foresee a 25-percent 
increase in 2006. “As fi lm prices 
continue to increase, we may see more 
packaging in paper,” says Williamson.

Adds Wall, “I think there’s some 
technical work to be done. Meanwhile, 
there’s a lot of business in paper that 
we haven’t even touched yet. For a 
company our size, there’s plenty of room 
for growth.” 

More information is available:

An operator checks print quality using the 
press’s video web-inspection system. 

BST Pro Mark, 800/796-9621. 
www.bstpromark.com. 
Comexi North America, 413/789-3800. 
www.comexi.com.
Fife Corp., 800/639-3433. 
www.fife.com.
Pamarco Global Graphics, 800/533-5396. 
www.pamarcoglobal.com. 
Paper Converting Machine Co., 
920/494-5601. www.pcmc.com.
Portco Packaging, Inc., 800/426-1794. 
www.portco.com.
Southeastern Process Equipment & 
Controls, Inc., 704/483-1141. 
www.spec-inc.com.
Sun Chemical, Inc., 800/933-7863. 
www.sunchemicalink.com. 
Tidland Corp., 800/426-1000. 
www.tidland.com.
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ASME/ANSI Attachment Corrosion Resistance Lube Free Plastic Custom/Specialty

U.S. Tsubaki, Inc.
www.ustsubaki.com/pd

800-323-7790
© 2006 U.S. Tsubaki, Inc. All rights reserved.

More solutions
More selection

Tsubaki: The choice for chain™

Now available!
New Gripper Chain™ for form, fill, and
vacuum seal packaging applications.
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W  
hat happens when packages 
in a product category form a 
level playing fi eld? Usually, the 
design innovator comes to rule 
the roost.

 The cock of the walk in 
egg marketing is undoubtedly 

Egg-land’s Best (EB), which nearly a decade ago, 
introduced the fi rst nationally distributed, branded 
egg. Egg-land’s Best® eggs, anticipating and perhaps 
creating the trend to the best-quality “natural” egg, 
result from what the company says is a patented 
vegetarian diet of grains with no animal fats, animal 

byproducts or hormones fed to the free-roaming hens 
laying its eggs.

From his company’s Cedar Knolls, NJ, 
headquarters, Charles T. Lanktree, president and 
CEO, tells PD that the triple foundations of quality, 
taste and identity buttress EB’s growth. He holds these 
components responsible for the incredible record of 

114 consecutive months of double-digit sales growth 
in a market sometimes as fragile as its product; and 
for the fact that EB now owns between a 75-percent 
and 80-percent share of market in national sales of 
branded fresh, whole eggs in supermarket distribution.

There’s no letup, either. He notes that 2006 sales 
growth to mid-September is up 24.1 percent.

 Lanktree acknowledges the roles of quality 
assurance and new product activity in keeping sales 
sizzling: “We know the FDA inspects very few eggs 
moving through the distribution system, so we retain 
an independent company to inspect our eggs in stores, 
as well as the checks run right after laying,” he notes.

Nor does he underestimate the role of advertising 

Bernard Abrams, Contributing Editor

Designs 
that make eggs fl y

EPS and PET/ethanol cartons enable 
Egg-land’s Best to emphasize quality 

and nutrition and achieve a 114-month, 
double-digit sales-growth record.

From thick rigid plastic cards to fl exible 
protective wrap, EcoWorks® 70 by Cor-
tec® Research Chemists offers universal, 
biodegradable replacement to traditional 
plastic and polyethylene fi lms. This pat-
ent pending breakthrough meets ASTM 
D6400  and DIN V 54 900. EcoWorks® 70 
does not contain polyethylene or starch 
but relies heavily on renewable, bio-based 
polyester from corn. 100% biodegradable, 
it turns into water and carbon dioxide in 
commercial composting.

www.EcoFilm.com
1-800-4-CORTEC
info@CortecVCI.com
St. Paul, MN 55110 USA

EcoWorks®

© Cortec Corporation 2006
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your doctor or dietitian about Egg-
land’s Best clinical studies.”

“From the beginning,” Lanktree 
says, “we have done trials to make 
certain that the quality of our eggs 
remains consistently high, and we have 
plenty of testimonials from consumers 
who continue to eat our eggs because 
they know we don’t ease up on our 
standards.” Continuing to encourage 
trials, the company recently added 
an EPS 18-count carton with cover 
copy varied to suggest that eggs can 
be part of a nutritious diet, with the 

same callouts, distributed primarily in 
clubstores and in some supermarkets. 
For this package, the Parcels design 
approach varies the logo 
format to place the 
quality seal above the 
blue rectangle, gaining 
fl exibility as well as 
impact.

The trademark is at 
the heart of the package designs, and 
of all EB’s communications, comments 
Roy Parcels, president of the design 
fi rm. “With the full trademark, which 

can be used in horizontal and vertical 
packaging formats and the EB symbol 
we developed, the company has an 

identity that works with a variety of 
product and package surfaces, and that 
anticipates new product introductions,” 

in developing and keeping interest in 
his company’s eggs, even while noting 
that a burgeoning of media tends to 
splinter ad effectiveness. “We do spend 
more on ads,” he says, but in terms of 
encouraging trials, “word of mouth 
continues to be a strong infl uence.”

The strongest infl uence is his 
packaging. From the outset, when EB 
began using the same cartons as other 
egg packers, Lanktree has emphasized 
the power of branding through the 
design system developed and maintained 
by J. Roy Parcels Associates (www.
jroyparcels.com); and of directing the 
packages as instruments for informing 
consumers about the quality, taste and, 
most recently, health implications of 
eating eggs as part of a nutritious diet.

Most powerful is the logotype in red 
and blue on the white background of 
the foamed polystyrene cartons made 
by the Dolco Packaging (www.Tekni-

Plex.com) subsidiary of Tekni-Plex used 
for white eggs. This logo incorporates 
a circular, quality-approved seal in red, 
with the tradename reversed out of a 
rectangular blue background and, also 
in blue, the words “farm fresh.” It is 
complemented by the EB mark in red,  
stamped reassuringly on each egg by a 
proprietary process.

Copy beneath the logo gives the 
grade, count and large or extra large 
size, plus the required net weight 
statement and the words “all natural.”

The other half of the carton cover, 
fl exo-printed in four colors, praises the 
product as America’s Best Tasting Egg, 
with callouts citing “high in Vitamin 
E,” “100 mg of Omega 3” and “25% 
less saturated fat than regular eggs” 
and the bottom-line copy, which reads, 
“vegetarian fed hens.”

A
lso given prominence are a 
seal and a medal proclaiming 
the 2006 Best Taste Award 
presented to Egg-land’s Best 

eggs by the American Culinary Institute.
It doesn’t stop there. Under the cover, 

copy in much greater detail thanks the 
consumer for selecting Egg-land’s Best 
eggs and explains about the eggs and 
what makes them special, also giving the 
nutrition facts table.

There is a statement that tells the 
consumer, “If you are concerned about 
cholesterol, follow a diet lower in 
saturated fat and cholesterol and ask 

The designs 
have enabled 
us to brand 
ourselves as we 
moved into these                 
new products. 

         Dolco also provides PE FOAM EGG CARTONS to
       Southeastern egg producer Simpson, which cracked a 
labor-intensive case sealing problem with a new case sealer. 
Read about it at www.packagingdigest.com/info/simpson

Continued on page 48
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     More information is available:
Dolco Packaging, 908/722-4800.
www.Tekni-Plex.com.
Imprimerie L’Empreinte, 
514/331-0741.
www.empreinte.qc.ca.
Interplast, 888/925-0500.
www.interplast.net.
J. Roy Parcels Associates, 
609/424-0387.
www.jroyparcels.com.  

he adds. 
Proving out these statements are 

the most recently introduced 12-count 
cartons for Egg-land’s Best Cage Free® 
and Egg-land’s Best Organic® large 
brown eggs. The package structure 
is by now familiar. It is a carton that 

other egg packers, including those 
for supermarkets’ own labels, have 
started to adopt for their protective and 
marketing advantages.

It’s the transparent, trifold carton 
made of recycled polyethylene 
terephthalate (PET)/ethanol produced 

by Interplast (www.interplast.net). 
Originally debuting in 2005, the carton 
labels are revised for this year with the 
addition of the American Culinary 
Institute medal incorporated seamlessly 
into the graphic designs.

The labels open up the packages 

visually. They are supplied applied to 
the cartons by Interplast and printed 
via offset lithography in one spot and 
four process colors on an uncoated 
gloss stock by Imprimerie L’Empreinte 
(www.empreinte.qc.ca).

D
uring die-cutting, the labels 
are perforated approximately 1 
in from the edge on three sides 
to conform with the carton-

lid confi guration, explains Leyenda 
Lee, Interplast marketing and sales 
director. “We developed equipment that 
applies a spot thermal glue and inserts 
the labels into the carton lids at high 
speeds online at the thermoformer,” she 
informs PD. “That helps to keep our 
operation effi cient and competitive.”

The graphic designs for both egg 
varieties take this factor into account. 
For the cage-free variety, all graphic 
and copy elements of the EPS carton 
carry over, plus a brown-on-gold 
banner proclaiming the egg type and 
an appetizing depiction of two eggs, 
sunny side up, with fruit and mint leaf 
garnish.

For the other variety, the word 
“organic” is reversed out of a green 
banner, and a basket of Egg-Land’s 
Best eggs is shown with the EB marks 
prominent and an overprint of the U.S. 
Department of Agriculture (USDA) 
Organic mark. A mini version of the 
egg-basket graphic repeats on a folded 
side of the label.

Both labels also carry the 
information from the EPS carton labels 
in one color on their reverse sides, as 
informing consumers post-purchase 
is important to building and keeping 
brand loyalty.

Sums up Lanktree: “The designs 
have enabled us to brand ourselves, are 
clear and clean and set us apart from 
competitors while we get our messages 
across to consumers. You could hardly 
ask for more.”

The labels are clear and clean and set us apart 
from our competitors while helping us get our 
message across to consumers. You could hardly ask for more.
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There’s no such thing as sustainable packaging
A formal defi nition of sustainable packaging is needed to provide a common 

platform of understanding against which the packaging supply chain can measure 
its efforts. This was the objective of the Defi nition of Sustainable Packaging 
released in October 2005 by the Sustainable Packaging Coalition (www.
sustainablepackaging.org). Drawing on fundamental eco-effi ciency concepts and 
sustainability principles articulated by William McDonough and Michael Braungart 
in their book, “Cradle to Cradle: Remaking the Way We Make Things,” the 
defi nition outlines a framework for sustainability in the context of packaging and its 
related materials systems. 

Encompassing the entire life cycle of packaging and more, the defi nition presents 
a vision for the packaging industry in eight criteria—all of which must be addressed 

Anne Johnson is the director of the Sustainable Packaging Coalition, 
a project of GreenBlue (www.greenblue.org).  

For additional information, e-mail info@sustainablepackaging.org.

www.greenblue.org

One key strategy is design, as it’s 
the point where we can prevent 
waste, optimize our use of 
resources, select safer materials 
and plan for the recyclability or 
recoverability of our packaging. 

What is sustainable packaging?  

Anne Johnson

Sustainable packaging: 
a defi nition
Anne Johnson

if sustainable packaging is to become a reality. The defi nition is ambitious and 
comprehensive. It presents a challenge to the status quo while offering guidance to 
identify the opportunities and the strategies to move forward. One of the key strategies 
is design, as it is the point where we can prevent waste, optimize our use of resources, 
select safer materials and plan for the recyclability or recoverability of our packaging. 
However, even the most well designed packaging will not meet the sustainability test if 
there are not effective systems to recover the value of the materials. Building effective, 
closed-loop recycling and composting systems for packaging materials will be one of 
the biggest challenges to the creation of a truly sustainable packaging industry, but one 
from which everyone stands to gain.  

The defi nition criteria
The defi nition criteria listed here (with no implied ranking) represent broad 

sustainability objectives, and each presents distinct opportunities to different members 
of the supply chain.  

Sustainable packaging:
• Is benefi cial, safe and healthy for individuals and communities throughout its 

life cycle;
• Meets market criteria for performance and cost;
• Is sourced, manufactured, transported and recycled using renewable energy; 
• Maximizes the use of renewable or recycled source materials; 
• Is manufactured using clean production technologies and best practices; 
• Is made from materials healthy in all probable end-of-life scenarios; 
• Is physically designed to optimize materials and energy; and
• Is effectively recovered and utilized in biological and/or industrial cradle-to-

cradle cycles. 
As this column moves forward, we will explore in greater detail each of the criteria 

mentioned above. But even today we are witnessing the challenge of sustainable 
packaging as a catalyst for innovation. Pursuing sustainable packaging may open 
unexpected doors for your business.

DAKnology

For bottled water, pure and simple. 

1 - 8 8 8 - 7 3 8 - 2 0 0 2    /    w w w. d a k a m e r i c a s . c o m

R E D E F I N I N G  R E S I N S

Water. It’s the most basic liquid on earth. But in plastic bottles, 

one of the most challenging. Fortunately, DAK Americas' newest PET 

resin is more than up to the challenge. The low acetaldehyde level of 

Laser+®W resin helps assure that all the consumer tastes is the 

water. Laser+®W also pays dividends on the production line, with a 

lower intrinsic viscosity that speeds injection times without any 

sacrifice in performance.

Laser+®W resin. Another way that DAKnology is redefining

resins for one industry after another.
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INDUSTRYhappenings
Visit www.packagingdigest.com/info/events for more event information.

Nov. 14-15  RFID Summit USA. 
Renaissance Waverly Hotel, Atlanta. 
www.activeRFIDsummit.com
Nov. 20-24 Emballage. Paris-Nord 
Villepinte, France. 33 1 4863 3030. 
www.emballageweb.com
Nov. 20-22  Process Validation 
for Packaging of Pharmaceuticals 
and Medical Devices. Amsterdam, 
the Netherlands. 732/238-1600.         
www.cfpa.com
Nov. 21-22 1st European Bioplastics 
Conference. Crowne Plaza Hotel, 
Brussels, Belgium. 49-30-28382 350. 
www.European-bioplastics.org
Nov. 23-25  International Packtech 
India. Mumbai, India. 312/781-5180. 
www.mdna.com  

Nov. 28-30 PET Strategies. Grand 
Hyatt Hotel, Atlanta. 800/524-7225. 
www.packstrat.com 
Dec. 5-6 Printed Electronics USA.  
Phoenix, AZ. 44 1223-813703.    
www.printelec.com
Dec. 7-8 ROI: The Innovation 
Equation, a business conference of 
the Industrial Designers Society of 
America. Museum of the City of New 
York, New York City. 703/707-6000. 
www.idsa.org 
Dec. 13-15 Biocides in Plastics. 
Sheraton Safari, Orlando, FL.       
www.pira.co.uk
Dec. 14-16 FlexPackCon (Society 
of Plastics Engineers). Renaissance 
Resort at SeaWorld, Orlando, FL.      
404/460-7315. www.4spe.org.

2007
Jan. 8-11 ProMat 2007. McCormick 
Place, Chicago. 800/345-1815.     
www.promatshow.com
Jan. 25-26 Flexible Packaging 
Assn. Environmental Summit. 
TradeWinds Island Grand Resort, St. 
Petersburg Beach, FL. 410/694-0800.           
www.flexpack.org
Feb. 1-2 Interphex Puerto Rico. 
Puerto Rico Convention Center, 
San Juan, PR. 888/745-2529.            
www.interphexpuertorico.com 
Feb. 12-15 WestPack 2007.          
Anaheim Convention Center, 
Anaheim, CA. 310/445-4200.                    
www.westpackshow.com 

Feb. 28-Mar. 2 Flexible Packaging 
Assn. Annual Meeting. Fairmont 
Turnberry Isle Resort & Club, Aventura, 
FL. 410/694-0800. www.flexpack.org
Mar. 6-8 Sustainability in Packaging. 
Doubletree Castle Hotel, Orlando, FL. 
207/781-9610. www.intertechpira.com
Mar. 6-7 Global Plastics 
Environmental Conference. The 
Florida Hotel & Conference Center, 
Orlando, FL. 800/798-1241.        
www.sperecycling.org 
Mar. 7-10  China Drinktec. Chinese 
Export Commodities Fair Pazhou 
Complex, Guangzhou, China.         
852-2516-3396. www.2456.com/drinktec.
Mar. 24-27 Snaxpo. Westin Diplomat 
Resort & Spa, Hollywood, FL.   
800/628-1334. www.snaxpo.com
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Early bird offer! Book before January 12 and save 10%!
Registering is easy, simply call us on +1 207 781 9610 or visit www.intertechpira.com to find out more and claim your discount

Conference: 
Wednesday, March 7 

Thursday, March 8
Workshop

Tuesday, March 6
Location: 

The Doubletree Castle Hotel,
Orlando, FL, US

Sustainability 
in Packaging
Implementing sustainability through the right packaging decisions

Two day Intertech-Pira conference plus course and workshop 

Media partners:
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new productsequipment

Printhead Aiming for higher 
levels of convenience, productivity and 
versatility, the co. introduces the IV9-
Dot printhead for its Ij3000 integrated-
valve large-character ink-jet system. 
Standard features reportedly include 
an environmentally sealed printhead, a 
robust metal housing overall, an LED ink-
pressure display, an electronic dot-size 
setting, printhead purging via the keypad 
and backwards compatibility with existing 
Ij3000 and Series 1 printheads.
Diagraph, 800/722-1125.
www.diagraph.com

Seamer 
The Multiversa 
vacuum seamer 
is designed 
for continuous 
operation in each 
of four operating 
modes, with each 
set value, cycle 
and time delay 
monitored on-
screen. Containers 
may be closed 
atmospherically, 
under vacuum 
only, or in the 
vacuum then gas-flush mode. For 
maximal oxygen removal, there is a 
timed delay in the multiflush mode.
Dixie Canner Co., 706/549-1914.
www.dixiecanner.com

Strategic initiative In what it 
calls a strategic initiative to address the  
common causes of reduced efficiencies, 
the co. launches its plus program, 
including the new A-Series plus range, 
an enhanced version of its continuous 
ink-jet printers, the new S-Series plus 
high-performance scribing laser range, 
the new C-Series plus range, extending 
its outer case-coding equipment and a 
new support program, TotalCare plus. 
Domino Printing Sciences, 
847/244-2501.
www.dominoamjet.com

Ink-jet printer Said to be designed and developed in conjunction 
with the 3M Graphics Market Center is the new Rho 160R UV ink-jet 
printer, reportedly calibrated for printing on a variety of approved, 3M-
branded graphic media with the 3M™ Piezo Inkjet Ink Series 2700UV. It’s 
also said to print up to 62-in. W  at a 600-dpi resolution at 660 sq ft/hr, the 
printer has a Quadro™ Array print system for precise, even laydown.
Durst Image Technology U.S., LLC, 
585/486-0340.  
www.durstus.com
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Transfer cars The standardization of its line of transfer cars is 
announced by the co., which says its cars move to speeds of 400 ft/min 
with multiple induction and discharge points.Chain or chain-driven 
live-roller onboard conveyor types offered with weight capacities up to 
3,500 lb for a single-station unit or 7,000 lb for a dual-station unit. Other 
standard features are said to include a choice of one or two conveyor 
stations per transfer-car unit; flanged wheels on flat-bar track mounted 
on top or flush to the floor; power to the units via bus bar; state-of-
the-art laser-guided positioning; wireless Ethernet communications; 
onboard PLC controls; and prewiring and testing prior to shipment.
FKI Logistex, 877/935-4564.
www.fkilogistex.com

new productsequipment

Frustrated by moisture related
issues affecting product quality
or production? Top processors
and packagers rely on Paxton’s
experienced team and our high
velocity Air Knife Systems.

• Precision engineered for
reliability and low maintenance

• Energy-saving efficiency

• 100% Performance Guarantee

drying experience

A n  I T W  C o m p a n y

Paxton...leading the science of
high performance drying.
Call 800-959-8884 (U.S. & Canada)
or 513-891-7474 (Worldwide). Or,
get an online “Quick-Quote” at
paxtonproducts.com.

Absolutely beautiful.

Servo module Developed for use in sterile 
environments is the new PacDrive™ Aseptic 
SCL-055 integral intelligent servo module with 
self-contained motor, drive and encoder feedback 
sections. Said to feature an aseptic, acid- and leach-
resistant housing with an easily cleaned, smooth 
surface design, the module is described as ideal for 
sensitive production areas in manufacturing, filling, 
capping and labeling, providing 0.85 Nm holding 
torque, 4 Nm peak torque and a nominal rotational 
speed of 1,500 rpm, the co. says. 
ELAU, Inc., 847/490-4720.
www.elau.com

Case/tray packer The new Axiom® DL case/
tray packer is said to combine a compact design with 
all-servo functions to maximize flexibility. Reportedly 
rated to 55/min, the packer is said to have a large size 
range, repeatable changeovers that are completed 
with minimal changeparts and walk-in accessibility for 
maintenance efficiency.
Douglas Machine, Inc., 320/763-6587.
www.douglas-machine.com

Digital press To give label printers and converters 
production flexibility, the co. adds the Indigo press ws4500, 
a digital press with reported fast ink replacement, enabling 
users to replace spot colors without interruption. Making it 
possible to switch jobs with near-zero downtime, the press 
is also said to provide Pantone®-licensed custom color 
capabilities to be integrated into both small- and medium-
order quantity work on a 24/7 basis.  
Hewlett-Packard Co., 
866/522-4103.
www.hp.com
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Another great solution offered by Axon.

Go to www.200SL.com or call

800.598.8601 for more information.

AAbsolutely beautiful.
The opportunities are endless with

our new 200SL sleeving machine.

You can go from a small tamper

evident band to a full shrink sleeve

with a quick and easy changeover.

All at a price that is just 
as beautiful as our packages.

Grate Designed to remove ferrous contamination 
and reduce the traditional magnet cleaning cycle to a 
simple push/pull operation is the new tramp iron grate 
in housings. Reportedly incorporating powerful Erium 
ceramic or Xtreme rare-earth magnet materials, the 
single-skinned tube design is said to remove the iron 
with a stainless-steel split ring sandwiched between two 
floating wipers; as the individual banks cycle tramp iron, 
it is stripped from the tubes outside of the product zone 
and is then discharged through a small chute at the front 
of the housing.
Eriez Magnetics, 888/300--3743.
www.eriez.com

Linear slides Compact, high-performance linear 
slide systems are now available from the co., which offers 
its MDrivePlus™ integrated motor and electronics with 
advanced current control. The MDrivePlus is factory-
assembled with long-life linear slides for applications 
including lab/medical test equipment, pharmaceutical, 
robotics and other uses. The co. says high-performance, 
value-priced linear slides enable speeds exceeding 60 in./
sec with standard linear slide leads of 0.10-, 0.20-, 0.50- 
and 1-in. travel per revolution, rivaling belts and cables.
Intelligent Motion Systems, Inc., 860/295-6102.
www.imshome.com

Filler Designed for viscous liquid and cream products 
is the programmable DF32 tabletop filling machine, 
which the co. says works with a ±1-percent accuracy 
to eliminate fill-volume inconsistencies, embedded air, 
product waste and spillage. Servo-controlled operation 
for gentle handling and repeatable fill volumes results 
from the filler’s structure, which includes a pump head 
made from AISI 316 and PEEK materials, the co. notes, 
with fill volumes of 10 to 5,000+ mL/min  and up to 
2,000 fills/hr, depending on product viscosity.
Flexicon America, Inc., 802/657-3232.
www.flexiconamerica.com
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Performance
carries
the day.

What’s the winning 
formula?
Innovation. Simplicity.
Value.

Visit
www.actech.com/940

If you’re facing a costly and high-maintenance
application in packaging, robotics, semiconductor,

assembly, lab automation or material handling,
this is good news for you. Whether you’re an OEM

or an end-user, the uncomplicated and powerful
940 PositionServo helps you turn any challenge

into a resounding victory.  And this is why:

100W to 3.5kW power range

Automatic configuration 
and tuning

Plug- and- Play Ethernet,
CANopen, & Modbus 

Encoder or resolver 
feedback

Servo or asynchronous 
control

Runs in torque, 
velocity, or full-featured 

programming mode

1-800-217-9100
www.actech.com/940

The 940
PositionServo Drive

Wine closure Joining the co.’s portfolio of closures is the Zork® wine 
closure, an alternative to traditional cork closures that reportedly features superior 
esthetics, outstanding oxygen barriers and an integral, TE tearband. Developed by 
ZORK Pty in Australia, the closure is now to be made and marketed domestically 
by the co. in a wide variety of colors, with custom printing and debossing and 
compatibility with a widely available bottle finish, the co. anticipates.
Portola Packaging, Inc., 
630/406-8440.
www.portpack.com

Shipper manual To guide in 
the shipment of hazardous materials 
by military aircraft, the co. releases a 
military version of its “A.I.R. Shipper™ 
Air International Regulations for Shippers 
of Dangerous Goods” manual, said to 
be packed with a complimentary CD-
ROM version of the “Air Force Manual” 
(AMMAN 24-204) in pdf format. ICAO 
revisions addressed include the 50+ 
changes to the dangerous goods list, 
new packing instructions for fuel cells, 
clarifications on the use of cylinders 
to transport liquid dangerous goods 
and a new marking for environmentally 
hazardous substances, the co. says. 
Labelmaster,  262/242-1856.
www.labelmaster.com

new productsmaterials

Security papers Availability of 
CheckProtect® with HeatStar™ security 
papers is announced by the co., which 
describes them as papers with a special 
thermochromatic ink incorporated into 
the finished product to secure documents 
such that the blue star ink begins to 
“decolor” at 75 deg F and completely 
disappears at 91 deg F, but activates with 
body heat.
Boise Paper, 866/221-5017.
www.bc.com

Sheet-fed inks Now offered by the 
co. is the K+E® line of what it describes as 
premium sheet-fed inks known worldwide 
for their ultimate quality, consistency and 
performance in high-end color-printing 
applications through an expanded 
North Ameerican distributor network 
that provides enhanced sales/service 
capabilities to serve printers of all sizes. 
Flint Group North America,   
734/622-6000. 
www.flintgrp.com

PVC shrink sleeves/
bands In conjunction with partner 
Alfatherm S.p.A. of Italy, the co. 
announces a threefold increase in 
capacity for North America and Europe 
on a manufacturing line that it says can 
produce PVC film for shrink-sleeve labels 
and TE bands. With full production that 
began in the last quarter of 2006, the 
new film line’s integrated calendaring 
process and stretching unit are cited, 
said to provide noteworthy benefits in 
terms of film quality, including superior 
gauge control, planarity and roll profile, 
yielding film with up to 66-percent higher 
controlled shrink rates and a higher 
shrink-initiation temperature, which 
can eliminate the need for refrigerated 
storage and trucking. 
NOW Plastics, 413/525-1010.
www.nowplastics.com
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Packaging Machinery
Applications:
• Cartoning
• Bottling & Canning
• Material Handling
• Decorating
• Labeling

Increase Uptime and Reduce
Maintenance Costs with 

RBC Roller® Cam Followers

800.390.3300

Visit us at www.rbcbearings.com
to download the “Superior Alternative”
brochure and a comprehensive technical
paper highlighting the advantages of the
RBC Roller technology.

RBC Roller
cam follower

Needle roller
cam follower

The Superior Alternative
Compared to needle roller cam followers,
the RBC Roller offers:
• Size ranges from 1"–10"
• 5 times longer operating life
• Lubricated for life
• Twice the speed capability
• Excellent value!

Leibinger, a family owned business since 1948 and a premier 
manufacturer of security, industrial and commercial printing solutions,
introduces the Jet2 - the only low maintenance ink jet printer on the
market today.

IT IS POSSIBLE!

Paul Leibinger Numbering Machine L.P.
221 Wilson Ave. • Norwalk, CT 06854 USA • Phone: 203.853.0022  Fax: 203.853.3355

E-mail: info@leibingerusa.com  •  www.leibingerusa.com

The Jet2 features a retractable gutter which creates an air
tight seal over the nozzle eliminating ink from drying in 

the nozzle. This revolutionary design is far superior to 
traditional flush nozzle systems.

• Quick Start Up and Shut Down (even during intermittent use)

• Excellent for Pigmented Applications
• Minimal Cleaning and Make-Up Use 

A LOW 
MAINTENANCE 

INK JET PRINTER...
IS IT POSSIBLE?

Container In repackaging a luxury men’s care line, the co. offers a dispensing 
container (in this case, for Amenity aftershave and face moisturizer and gel facial 
cleanser). The sleek, new 325-cL container is trim for traveling, is topped by a 
metered-dose Keltec Star pump, and is screen-printed in two colors by the co., color-
matched to the other packages in the line. 
Kaufman Container, 216/398-8330.
www.kaufmancontainer.com

Recloseable tube Tear n’ Tuck is introduced as a patented, recloseable 
tube designed for liquid, cream and paste products that may require multiple 

applications. The co. describes the new 
structure as having an easy-open tear top 
with an innovative fold-and-tuck precision tip 
allowing the tube to be tightly resealed after 
initial dispensing of the product, adding that 
the tube is available in a wide variety of tip 
designs, orifice dimensions, package sizes 
and fills. The tube can be decorated via hot 
stamping or with preprinted material.
Unette Corp., 973/328-6800.
www.unette.com

Thermoplastic elastomers  A 
new group of thermoplastic elastomers said to 
offer excellent barrier properties is targeted at 
food/beverage applications, including beverage 
closures, flexible films for foods and medical uses 
demanding barrier integrity such as vial stoppers 
and IV-bag films. The key benefit cited is a barrier 
to oxygen and moisture-vapor transmission, with 
the possibility of a two- to five-times boost in shelf-
life over conventional materials, the co. says.
GLS Corp., 800/457-8777.
www.glscorp.com

Colored cups/tubs Reportedly without sacrificing the transparent look of its 
12-oz XCHB™ cup and 32-oz XCHB™ rigid tub made with FDA-compliant multilayer 
PP, the co. produces the containers in virtually any PMS color. As with their clear 
counterparts, the colored containers 
offer exceptional clarity and low haze, 
and have high organic and flavor 
barriers. Their flanges are suitable to 
heat-sealed membrane lidding, the co. 
adds, noting their suitability to barrier 
food applications and the availability of 
LDPE overcaps in many colors. 
Sonoco, 843/383-7794.
www.sonoco.com

Merchandising strip Reportedly made of recyclable plastic, the Quickstrip™ 
is offered as a patented merchandising strip that has a unique single tab that 
allows for effortless removal and rehanging of products. The strip also comes with 
perforations that enable empty sections to be easily removed. 
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Introducing a New Line of CASE ERECTORS
A.B. Sealer Maximum Series Case Erectors are RUGGED, 
COMPACT and have no tools required changeover. The 
Maximum Series will give you the widest case range in the 
industry. View demonstrations of the MAXIMUM SERIES 
CASE ERECTORS on our website at www.absealer.com. A.B. 
Sealer, Inc. introduces a new line of CASE SEALERS starting 
at $2,900. From Semi-Automatic to Fully Automatic Random 
there will be a sealer to fit any budget. Sealers are available 
in stainless steel. A.B. Sealer also offers for the first time a 
Stainless Steel Tape Head.
A.B. Sealer, Inc.
sales@absealer.com, 877-885-9299

Norden Machinery AB
Norden Machinery AB is the world's leading manufacturer 

of tube filling and cartoning machinery. Our models have 
speed ranges of 25-500 tubes per minute. We are a medium 

sized company operating globally but maintaining close 
relations with our customers. 

Norden Inc.
800-526-5074; Fax:  908-707-0073; 

E-mail:  info.us@siriusmachinery.com; 
www.norden-pac.com

IndraMotion for Packaging
IndraMotion for Packaging is Rexroth’s new integrated 

Motion Logic control system for food and packaging. 
These systems are designed to meet your specific 

requirements with a choice of basic, enhanced, and or 
advanced configurations. Each system is built on a 
drive-, controller- or PC-based hardware platform.  

Bosch Rexroth
Electric Drives and Controls

800-REXROTH, Fax: (847) 645-6201
E-mail: info@boschrexroth-us.com

www.boschrexroth-us.com

REGINA! Your Single Source for Both 
Attachment and Conveyor Chains!

Regina is a worldwide supplier of attachment chains, 
conveyor chains and modular belts for all of your packaging 
needs. Our nearly 90 years of experience provides you with 

consistent and innovative products, for reliable and high 
efficiency operations. In addition to our full line of standard 

materials, like LW and UP, our FLITETOP®, MATVEYOR® 
and ULTOP® lines feature DK material (DELRIN® with 
KEVLAR®) for exceptional life and reduced lubrication 

requirements. 410-221-2800
Regina USA, Inc., www.regina.it, regusa@reginausa.com

Flowmeter Filler Model EXACTA-R 
Ronchi offers a compact 8 head advanced technology 

flowmeter filler Model EXACTA-R for users with moderate
outputs for speeds up to 80 BPM. Developed from the 
unique and mature pedigree of 375 machines installed
world wide, it has all the outstanding advantages of its

larger family of flowmeter machines. Current blue chip
users benefit from features including recipe management, 

quick C.I.P/S.I.P, 10 minute changeover, and "on-the-fly"
fill adjustment for individual or all filling heads.

Ronchi America LLC, 201-802-1901, Fax: 201-802-1902
E: info@ronchiamerica.com, www.ronchiamerica.com

Closed End Clear Plastic Tubes
(Buffalo, N.Y.) – Caplugs has a full line of clear plastic
tubing to be used for packaging, storage, shipment, and 
novelty uses. There are two lines of tubes - open-ended or 
closed-ended. The TRC series is our closed-end line.
TRC tubes have a clear bottom allowing for the most 
viewing area possible. Use our TRC for packaging your 
product and you’ll only have to buy the top closure keeping
cost and assembly labor low. 
Caplugs
1-888-CAPLUGS (227-5847) 
www.caplugs.com

rose plastic’s Protective Plastic Packaging 
Offers Wide Range of Lengths
Select from a variety of size, shapes, lengths and 
contemporary colors from rose plastic’s standard protective 
plastic packaging. All products are durable and reusable, 
strong yet lightweight. Length sizes are adjustable with 
either the twistlock or ratchet mechanism. Variety of 
closures offers options for many applications. 
rose plastic USA 
724-938-8530, www.rose-plastic.us
info.us@rose-plastic.us

SPOT-PAK® SP-500i series Flat Pad Packer
Delkor’s ingenious end-of-line packaging system that

replaces corrugated boxes with simple flat pads and shrink 
film.  Incredible cost savings, significant warehousing and 

shipping efficiencies and greater line productivity. The 
SPOT-PAK system delivers maximum performance at 

minimal cost. Too good to be true? Check this system out
at our website. 
Delkor Systems 
1-800-328-5558

www.delkorsystems.com 
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info showcase Literature and other multimedia, product 
announcements and websites for packaging 
machinery, materials, containers, supplies, and 
services. Contact supplier directly or respond 
online for information.

For more information, contact Barbara Levin at (630) 288-8474, blevin@reedbusiness.com

J.W. Winco Website Offers eStore, 3D-CAD
J.W. Winco, Inc.’s website now includes an eStore for
online purchasing. Check pricing on over 18,000 parts,
and purchase by credit card. Free UPS Ground shipping
for orders over $15. The website also offers free 3D-CAD 
models in all formats, as well as an online CAD viewer. 
Visit our website.
J.W. Winco, Inc.
www.jwwinco.com

New Mass FLow Spiral from Ryson
The Mass Flow Spirals are based on the already proven 
and reliable Ryson Spiral technology. The Machines are 
designed to handle full and empty bottles, cans, jars and 
other similar containers.  Products are conveyed up or 
down in a smooth and continuous mass flow.  Ryson Spirals 
have a small footprint and provide considerable space 
savings compared to conventional methods.
Ryson International
757.898.1530
www.ryson.com, sales@ryson.com
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info showcase

Powder and Granular Filling Combined 
with In-Motion Checkweighing

Two-in-one! The best in powder and granular filling
combined with in-motion checkweighing, all controlled

from a single point. You’ll enjoy shorter set-up times,
precise unified control, space-saving footprint, simplified 

maintenance and a special introductory price, $37,000 for 
typical applications. See our website for full details today.

All-Fill, Inc.
1-866-ALL-FILL

www.all-fill.com

New Shure-Glue/MELTON MPUR Series 
Slot Coat Hot-Melt Applicator

The MPUR-series hot-melt slot coat applicators are designed 
specifically for use with polyurethane adhesives. MPUR 

sealed systems offer considerably reduced maintenance and 
associated labor costs. Zero-cavity module design prevents 
premature adhesive cure and eliminates adhesive buildup. 
Standard coating thickness range from 0.30mm to 1.5mm 
with pattern widths up to 720mm. Please call or visit our 

website for more information.
Shure-Glue/Melton Hot Melt Systems

(513) 874-5581, www.shure-glue.com

Keller Crescent Offers the Complete 
Package
Only Keller Crescent offers innovative packaging with
in-house award-winning design and advertising services.  
As a cGMP compliant, defect-free producer of folding 
cartons, labels, inserts and literature, Keller Crescent offers 
its clients the complete package from packaging concept to 
production and marketing. For more information call us. 
Keller Crescent 
1-800-457-3837
www.kellercrescent.com 

Wasatch IceWater in Stand-up
Flexible Pouch
Wasatch IceWater Company teams with Ampac Flexibles, 
a division of Ampac Packaging, LLC to bring its 
20,000-year-old artesian water to market in a 16-ounce 
(472ml) stand-up flexible pouch. Ampac's flexible pouch 
structure combines PET and biaxially-oriented nylon with
a coextruded organoleptic inner layer. The inner layer's 
properties not only safeguard against compromising taste, 
odor and color but also protects against structural failure.
Ampac 
800-527-2557, www.ampaconline.com

New Super Seal™ Jr sets new standards
Take hold of an unprecedented combination of sealing capabil-

ity, portability, and production flexibility from an incredibly 
small footprint. Seamlessly upgrade the Super Seal™ Jr with 

Enercon’s high performance sealing heads for automated pro-
duction lines. The system is ideal for laboratory applications, 

manual production, off-line testing; and start-up operations 
with aspirations of increased productivity. An operator friendly 

display completes this powerful package. Users will benefit 
from a digital sealing timer, missing foil indicator, as well as 

an electronic batch and foil counter. Enercon Industries
262-255-6070, www.enerconind.com/sealing, info@enerconind.com

New Clippard Maximatic® Valves & FRLs
Clippard introduces the all-new Maximatic line of 
pneumatic solenoid valves, air piloted valves, and FRL’s 
that feature maximum performance and maximum value. 
The valves are available in port sizes from #10-32 to 1/2” 
NPT, and FRL’s from #10-32 to 1” NPT. Get your FREE 
36-page catalog today!
Clippard Instrument Laboratory, Inc.  
513-521-4261
www.clippard.com/maximatic-pd

PVC/PETG/OPS Shrink Sleeves
by Ameri-Seal Inc.
Offering Clear, Clear Printed “Sealed For Your 
Protection,” Colored films, and Custom printed Shrink 
Labels & Sleeves. Full Service Contract Sleeving 
Division shrinks sleeves directly onto your products via 
heat/steam tunnel technology. THE HOLIDAYS ARE 
COMING. ORDER TODAY! 
Ameri-Seal Inc.
(818) 700-9036, (800) 220-7981, Fax: (818) 700-9062
www.ameri-seal.com
E-mail: mail@ameri-seal.com

RFID High-Speed Print Engine
SATO, the world's largest supplier of OEM print engines 
for print apply systems, introduces their new M8485Se 
RFID high-speed OEM print engine. This new RFID print 
engine includes multi-protocol RFID support for Class 0+, 
Class 1, and Class1 Gen 2 RFID tags. In a one-step process, 
the M8485Se can read, write and print smart labels and 
tags that have embedded RFID transponders. 
SATO America, Inc. 
888-871-8741
satosales@satoamerica.com, www.satoamerica.com
 

ADCO Introduces ABF 540V Corrugated 
Bliss Box Former

If you think ADCO makes superior hand-load packaging 
machines, you’re right. But if you think the ADCO 

product line stops there, think again. Better yet, check 
out our complete range packaging solutions including the 

innovative ABF 540V Bliss box former with ergonomic 
hoppers. Call us today for more information.

ADCO Manufacturing 
Tel: 559-875-5563, Fax: 559-875-7665

Email: sales@adcomfg.com
Web: www.adcomfg.com

Fresh-Lock™ Containers Have Consumer 
Appeal 

To complement the zipper product line, Fresh-Lock™ 
disposable containers are offered with custom color lids 

and shapes for a variety of applications such as deli meats, 
cheese, confectionery and bakery. These attractive, reusable, 

durable containers are available in various sizes including
a 9.5 oz. snack size, 25 oz. entrée size, 24 oz. regular size 

and a 64 oz. deep dish size that is ideal for club stores and 
institutional needs. Presto Products Company

(800) 265-0750 or (920)738-1344 F: 920-738-1347
E: fresh-lock@alcoa.com, www.fresh-lock.com

pdx061101_lits.indd   57pdx061101_lits.indd   57 10/26/2006   1:48:16 PM10/26/2006   1:48:16 PM



www.packagingdigest.com   PACKAGING DIGEST  SEPTEMBER 2006NOVEMBER 2006 PACKAGING DIGEST  www.packagingdigest.com58

info showcase
TAKE-A-LABEL Model TAL-600R “Heavy 
Duty” Table/Bench Top Label Rewinder 
This versatile unit will work with almost any label printer, 
automatically winding up label stock as it is provided. The 
unit starts and stops automatically using either a dancer arm 
to detect the presence of labels or adjustable torque switch. 
The TAL-600R can also be used as a stand alone rewind 
system for rewinding pre-printed labels. The TAL-600R is 
a (Complete) rewind stand, no need to purchase additional 
parts to get the optimum performance. This unit is shipped 
ready to work!
Take-A-Label, Inc., 800-696-0013, www.take-a-label.com

Complete Palletizing Solutions 
Got a palletizing challenge you think is too tough to meet?  
This NEW brochure describes the complete line of 
palletizing solutions from Columbia, and will help you 
determine which model fits your specific needs. Whether
it’s a floor-level (low speed) or high-level (high speed) 
mechanical model, or the flexibility of robotic palletizers.
In addition, Columbia now manufactures a complete 
line of load transfer systems that efficiently interchange 
pallet types.
Columbia Machine, Inc. P: 800-628-4065, F: 360-750-9221
pallsales@colmac.com, www.palletizing.com

Centralized Dedicated Mechanical 
Vacuum Pump Systems can save you tens 
of thousands of dollars annually
Dekker Vacuum Technologies, Inc offers a free vacuum 
performance assessment specifically designed for vacuum 
packaging and material handling. To learn more about this 
free service, as well as their complete line up of DuraVane 
rotary vacuum pumps and systems and Vmax liquid ring 
oil-sealed vacuum pump systems, visit them online at, or 
call to schedule your free assessment.
DEKKER Vacuum Technologies, Inc 
1-888-925-5444, www.dekkervacuum.com

New SAFTFLO Wall-Mounted Docking 
Station for Chemical Dispensing Systems
RD Industries has applied their chemical containment 
technology to a new low cost, wall-mounted enclosure for a 
safe and simple connection between dispensers and bottles. 
The easy-to-use dispensing cabinet is designed for use 
with any bottle fitted with the SafTflo chemical containment 
fitment. The SafTflo quick-connect system inside the 
cabinet ensures safe and accurate liquid dispensing.
RD Industries Inc. 
1-800-759-7090 ext. 3, Fax: 402-455-8242
Email: sales@rdindustries.com, www.rdindustries.com

Tsubaki Gripper Chain™ for Form, Fill, 
and Vacuum Seal Wrapping Applications
Discover the difference quality base chain makes in your 
bottom line. Tsubaki Gripper Chain™ combines high-per-
formance roller chain with your choice of conventional or 
innovative new side-swivel gripper attachments for easy film 
engagement. Recessed riveted pins allow quick and easy 
chain length adjustments to keep production rolling. Reduce 
maintenance and increase productivity with Tsubaki Gripper 
Chain™.
U.S. Tsubaki, Inc.
800-323-7790, www.ustsubaki.com
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GROWING & GOING
SATO opens a new Technology & 
Business Development Center in 
Gothenburg, Sweden. 

Carroll Manufacturing & Sales opens 
a new headquarters facility in Avon, 
OH, that is nearly triple the size of its 
previous building.
Shorewood Packaging, a business unit 
of International Paper, opens a new office 
in Los Angeles.
Sonoco begins commercial operation 
of a fully automated, state-of-the-art 
materials recovery facility in NC.
Scott Paper Ltd. is changing its name to 
Kruger Products.
Applied Manufacturing Technologies, 
Inc. opens a new Midwest regional office 
in St. Louis, MO.
Captive Plastics, Inc. completes the 
purchase of rigid container supplier 
Grafco PET Packaging Technologies.

BUYING & ALLYING
Hartness Intl., Greenville, SC, and Visy 
Industries, Melbourne, Australia, form a 
robotic and automation division called 
HartnessVisy Automation. 
Westlake Chemical Co. agrees to acquire 
the PE business of Eastman Chemical 
Co. for $255 million in cash. The sale, 
which includes Eastman’s PE and polymer 
businesses, related assets and the 
company’s ethylene pipeline, is expected to 
close in the fourth quarter of 2006.
National Starch and Chemical Co. 
expands the adhesives, synthetic 
polymers and electronic materials 
manufacturing facilities at its Salisbury, 
NC, plant.
Eagle Technology, Inc. acquires 
Equipsoft, LLC.
Serac, Inc. names USA Strategies, Inc. to 
launch a multilevel marketing initiative that 
will expand Serac’s brand recognition in 
North America.
Confidex and RFID TagSource announce 
an agreement designating RFID 
TagSource as Confidex’s representative 
in North America.
Rad-Cure Corp. names Pitman Co.  as a 
national distributor.  
James Alexander Corp. breaks ground 
on its Blairstown, NJ, facility. Construction 
is scheduled for completion by December 
of this year.  

MOVERS & SHAKERS
MOCON names Donald N. DeMorett to its 

Board of Directors. He will also serve on 
the board’s audit committee. 
Sonoco elects M. Jack Sanders a senior 
vp of its Global Industrial Products unit. 
Sanders was previously vp of Global 
Industrial Products.
Grainger names Court Carruthers as 
president of its Canadian subsidiary, 
Acklands-Grainger, Inc.
Tagsys names Fred Kohout as chief 
marketing officer.
LOGOSBRANDS adds Rob Alexiou as 
chief innovation officer.
Fleetwood GoldcoWyard names Don 
Olson its market mgr. for North American 

breweries 
and adds Tom 
Shedosky and 
Ric Owens to its 
regional sales 
team.
Key Technology 
appoints Dr. 
David M. Camp 
as president and 
CEO. 

Portola Packaging, Inc. appoints Tim 
Tyler, currently gm of Portola’s Tolleson, 
AZ, plant, to the newly created roll of 
director of manufacturing operations U.S. 
and Mexico, and hires Tom Blaszkow 
as director of business development 
equipment and blow molding. 
HK Systems, Inc. appoints Michael L. 
Gonzalez as president and COO. 
BASF Corp. appoints Tom Chizmadia vp 
of corporate communications.
Zip-Pak appoints Milan Iglendza and 
Arnie Santa Ana regional sales mgrs. and 

Janet White as key 
account mgr. 
Cognex Corp. 
promotes Eric 
Ceyrolle to the 
position of exec. vp 
of worldwide sales 
and marketing.
MAN Roland 
Druckmaschinen 
AG names Vince 

Lapinski CEO of MAN Roland Inc., 
effective Jan. 1. 

ASSOCIATION ACTIONS
A group of executives from leading 
global motion-control companies have 
launched a new trade association called 
the Motion Control Association (MCA), 
which the group says, will be dedicated 
to serving the interests of motors, drives 
and controls companies.

CHEERS
Roger Ynostroza, who capped a 34-
year editorial career with Graphic Arts 
Monthly magazine earlier this year, has 
been named the 2006 recipient of the 
Printing Industries of New England’s 
Influencer Award.

Eric Ceyrolle
Cognex Corp.

newsmakers

Dr. Davd M. Camp
Key Technology

Carroll Manufacturing & Sales
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INLINE FILLING SYSTEMS, INC.
TEL: (941) 486-8800
FAX: (941) 486-0077

FILLERS • CAPPERS • TURNTABLES

 www.fillers.com
                 

Quality 
made in the

USSA

Registered trademarks used are owned by their respective owners

Auger Manufacturing Specialists
22A Bacton Hill Road

Frazer, Pennsylvania 19355 USA
USA & Canada, Toll Free: 1-(800)-544-1199
(610) 647-4677  Fax (610) 640-9085

www.augermfgspec.com
E-mail: info@augermfgspec.com

for All-Fill, AMS,
Bartelt®, Mateer and
Spee Dee Fillers
• OEM QUALITY
• REFER TO PART NUMBER
• MOST ITEMS IN STOCK

FUNNELS and PARTS

Standard classifications are:  Machinery/Materials;  Contract Packaging; Career Opportunities. Other more 
specific classifications may be requested. 2006 rates are $285.00 net per column inch (1 time frequency), 

$265.00 net per column inch (3 time frequency), $250.00 net per column inch (6 time frequency), $240.00 net 
per column inch (12 time frequency).  Add $30.00 net per column inch for second color.  Colors available are:  

Standard Red, Blue, Green, Yellow and Magenta.  All rates are non-commissionable.  Blind Boxes are available 
for a $25.00 fee.  Deadlines: 5th of the month preceding issue.  Please send all materials, insertion orders to:

PACKAGING DIGEST Marketplace Sales Manager
2000 Clearwater Drive, Oak Brook, IL 60523 • Fax: (630) 288-8750

Attn: Barbara Levin • Phone: (630) 288-8474 
E-mail: blevin@reedbusiness.com

Machinery/Materials

• Benchtop and Automatic
• Versatile Fast Filling
• Liquids to Viscous Products
• Fast, Easy Changeover
• No Drips
• Fast Delivery

SERVO/FILL®

Volumetric Liquid Filling Systems

Call 800-658-3622

LOW COST, HIGH QUALITY
Liquid Filling System

Believe it.  It’s an Oden Filler.

Oden Corporation
199 Fire Tower Drive, Tonawanda, NY 14150
800-658-3622 • 716-874-3000 • Fax 716-874-1589
www.odencorp.com  •  sales@odencorp.com 

Call Oden for all your net weight and volumetric liquid filling needs.
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   For Daily Rental 
Enercon Compak Jr-Induction Sealer
Compact yet powerful enough to complete all of 
your induction sealing jobs. Multiple heads handle 
the smallest cap sealing jobs to 89mm wide.

Minimum 2 day Rental - Call Rob or Lesa - 800-691-2862.

For Rent
for sale       $1.7 million

MACHINE MFG. CO. 
Case Packaging Since 1963

Large US & International Base

Maintain current US location or
Move overseas 

Mfg. Facility Sold/ Leased Separately 
US Visa possibility.  Serious buyers only

E-mail: packagingco@aol.com

 
•   High quality 8 color fl exible packaging printing

•   Roll fi lm for form-fi ll and seal 

•   Shrink Sleeves, Stand-up-pouches & more…

Ph. 630-876-6763 • www.eaglefl exible.com

“Your Source for Short Run Flexible Packaging”

  816-862-8703 ■ Fax: 816-862-8702
www.gcplastics.com

Email: gcpron@aol.com

FOR SALE
Uniloy 4-Head Gallon With Bagger, Uniloy 6-Head Like 
New 4800 Hrs., Magic 5-Liter Inmachine Trim, Bekum 
H-121 & H-151,  Air Cooled Chillers,  Alpine Conveyor.

PISTON FILLERS

High quality piston fillers 

for your most demanding

application. All pneumatic

operation and stainless

steel construction 

make these models 

ideal for washdown

food/dairy applications 

& hazardous 

environments.

For more information, 

please call

1-866-ALL-FILL

or visit us at 

www.all-fill.com

FOR LIQUIDS, CREAMS, & PASTES

FLEXPAK
Bags Pouches Tubing Sheeting

YOUR COMPLETE SOURCE
FOR ENGINEERED FLEXIBLE

PACKAGING SOLUTIONS

KNF FLEXPAK CORP.
Phone: 570-386-3550 • Fax: 570-386-3703

www.KNFcorporation.com
sales@knfcorporation.com
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Call Us for a Free Quote

800-505-2247 • www.polyrol.com

Your Best Bag Price

Pre-opened 
Bags-on-a-Roll

• Quality Guaranteed

• Many Sizes in Stock

• Custom Printing

• Fastest Delivery

WATERLESS CAP SEALER ®

www.automatetech.comwww.automatetech.com

• Advanced “SMART SEAL™” digital induction sealer technology
• Compact/user friendly/stainless steel construction   
• Complete inspection and quality assurance systems 

• Maintenance and trouble-free
• Cost effective, seals a wide 

range of containers and caps
• Originator of the 

“Waterless Cap Sealer”
LLC

®

Automatic & Semi-Automatic Induction Sealers

34 Hinda Blvd., Riverhead, NY 11901 USA • Tel (631) 727-8886 • Fax (631) 369-3903

Business for Sale

ADVERTISING
MEANS BUSINESS
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& FILLING MACHINE  REPLACEMENT PARTS
for Filling Machines Including:

Toll Free: (800) 334-1529
Web-site: www.auger-fab.com        E-mail: info@auger-fab.com

AUGERS FUNNELS

All-Fill AMS Mateer
Bartelt ® Per-Fill Spee-Dee

Most Standard Sizes are In-Stock for Quick Delivery

Over 600 sizes of poly bags & zipper locking bags in stock 
for same day shipping.  Unlimited custom options too!

 Free drop shipping, no minimum orders and a Low Price 
Guarantee.  Call for your FREE Distributor Catalog or 

visit www.InternationalPlastics.com

PLASTIC BAGS

Packaging Distributor Hotline 1-800-433-0095

Auctions 

1331 Emmitt Rd. • Akron, OH 44306
330-785-4000 • Fax 330-785-4010
www.advancedpoly.com • sales@advancedpoly.com

Advanced
Poly-Packaging,Inc.

WE PURCHASE:
USED H-1OO® BAGGING MACHINES ANY 
CONDITION, OR ANY OF THE APS LINE.

WE ALSO MANUFACTURE:
PRE-OPENED POLY BAGS ON ROLLS 

USED ON THIS EQUIPMENT.
H-100 is a Registered Trademark of Automated Packaging Systems, Inc.
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* Table Top & Automatic 
* Junior, Quart & Gallon models 

*  Low prices, quick delivery 
* Replacement parts for all GEYER fillers 

check out our “specials” at 
www.packagingenterprises.com

800-453-6213
Packaging Enterprises Inc. 

12 N. Penn Ave., Rockledge, PA 19046 

   your source for 
PISTON FILLERS 

for liquids & pastes 
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SureKap is more than a reliable packaging equip-
ment manufacturer. We are devoted to building
long term satisfaction and lasting relationships
with our customers
and also building
machines that last. 

■ Cappers
■ Fillers
■ Turntables
■ Conveyors
■ Complete

Lines

770-307-4755 www.surekap.com

Fills Right. Caps Tight.

AFFORDABLE FILLING SOLUTION
NEW ENHANCED B-350e FILLER

Why gamble with used filling 

equipment? You can have a NEW 

Model B-350e Auger Filling Machine 

for a special price of $8995. 

Features include PLC Controls, 

aluminum head casting,16 gallon 

hopper, dustproof cover with 

one piece clamp, coast 

compensation, 5 Product 

Setup Capacity, 

and a full 1 year warranty. 

STOCKED FOR 

IMMEDIATE DELIVERY

For more information, please call

866-ALL-FILL
or visit us at www.all-fill.com

$8995

COMPLETE BOTTLING SYSTEMS . . . since 1941

• Unscramblers
• Orienters
• Bottle Cleaners
• Liquid Rotary and

Straight Line Fillers
• Cap, Parts Feeders
• Automatic Cappers
• Conveyors
•Torque Monitoring

• Induction Foil Sealers
• Inspection Systems
• Complete Packaging Systems 

Fast ChangeoversFast Changeovers
Little or no change parts required

200 Mill Road, Riverhead, NY 11901 USA • Tel (631) 727-0300 • Fax (631) 369-5939

Get the Reliability, Flexibility, 
Accuracy and Versatility you 
need in Packaging Machinery www.kapsall.comwww.kapsall.com

NEW & USED PACKAGING MACHINERY
PARTS  •  SERVICE  •  CUSTOM FABRICATION

 

"We buy and sell all types of packaging equipment."
PH/FAX:  636-225-1555    

E-mail:  mps@midwestpackagingsys.com    
Web site:  www.midwestpackagingsys.com

PACKAGING EQUIPMENT

MIDWEST
     PACKAGING 
         SYSTEMS

Machinery/Materials

BID ONLINE AT WWW.MICHAELFOX.COM

For more information, terms, lot listing and photos, visit our website.

Pet Food Processing & Canning Operation 

Complete Tortilla Chip Lines & Packaging Mchy.

Most Equipment Still Installed & Ready To Run!

O
N
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N
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A
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C
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O

N

Contact: Bryan Goodman 
Tel: 800-722-3334, Ext. 235

Sale Details: PROCESSING: Paddle Blenders, Tri-Blender, Urschel Dicer, Grinders.
CANNING: Elmar & FMC Rotary Piston Fillers, (2) Depalletizers, Over 130,000 Cans &
675,000 Lids. STERILIZATION/RETORTS: FMC/Reid Static Retorts, Crate Loaders &
Unloaders, Malo Type Crateless Retort System. LABEL LINES: Mateer Burt Labeler,
Langguth Vertical Labeler, Ideal & Karl Kisters Tray Wrappers. PACKAGING: Woodman
"Polaris" & Mira-Pak Vertical Form, Fill & Seal Machines, Fillers, Case Sealers, Seal
Applicators. (2) TORTILLA & CHIP LINES: Complete Lawrence 1200 lb/hr Tortilla Chip
Line with Mixer, Dough Feeders, Sheeters, Ovens, Fryer. Lawrence Tortilla Line with
Mixer, Dough Sheeter, Oven Loader Oven, Stacker & Sealer, and Much More!

Sale Closes: NOVEMBER 30 AT 1:00 PM (EST)

Assets Surplus To The Continuing Operations Of

Derby Pet Food

10 Sun Pac Boulevard, Brampton (Toronto), Ontario Canada

www.michaelfox.com

Inspection: By Appointment Only.
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■   Rebuild Packaging Machinery 
■    PLC Programming 
■    Custom Packaging Machinery 
■    Fabrication

Refurbish your old machinery or design 
custom solutions. We can manufacture 

parts or design a whole turnkey operation.
We have extensive experience 

rebuilding and repairing:

F.A.C.S. Company Inc.
715 Center St. • Union Grove, WI 53182

(262) 878-4806
www.facsco.com

ADCO • Langen • Paxall/Clybourn
Doyboy • Arpak • and many more

F.A.C.S. Fabrication Automation 
Controls and Solutions

CAPPERS
CARTONERS

COMPLETE LINES
FILLERS

FORM/FILL/SEAL
LABELERS
SEALERS

WRAPPERS
AND MORE

QUALITY PRE-OWNED EQUIPMENT
OVER 7000+ PACKAGING & PROCESSING 
MACHINES IN-STOCK, READY TO SHIP

— ALL Equipment Available for RENT
— Full Engineering Consultation & 

On-Site Engineering Services Center
— Strongest Performance Guarantee in the Industry

North America’s Largest Machine Inventory. 
Wide Choice of Brands and Models. 

Visit www.fraingroup.com 
or Call 630.629.9900

QUALITY PRE-OWNED EQUIPMENT
OVER 7000+ PACKAGING & PROCESSING 
MACHINES IN-STOCK, READY TO SHIP

— ALL Equipment Available for RENT
— Full Engineering Consultation & 

On-Site Engineering Services Center
— Strongest Performance Guarantee in the Industry

North America’s Largest Machine Inventory.                       
Wide Choice of Brands and Models. 

Visit www.fraingroup.com 
or Call 630.629.9900

Packaging World.Digest 1106.indd1 1 10/10/2006 3:11:15 PM

Frain Group
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www.packagingdigest.com

SOMETHING TO SELL?
Please contact: Barbara Levin

630-288-8474 

Machinery/Materials
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• Certified to be rebuilt using only Genuine Autobag® components.
• Certified to original specifications by factory-trained technicians.
• Certified to pass a minimum 20-point inspection for quality.

Automated Packaging Systems, Inc.
Certified Rebuilt Equipment Center
HS 100 Excel • H100 • HS 211 • PI 4000 

Precision 200/300 • Accu-Count 118/124 • DAC 1000

Accu-Scale • Kit-Veyor • Maximizer www.remanufactured.autobag.com

Call for a Quotation 800-316-6993

We Buy, Sell and Rent
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Contract Packaging

COMPACT INDUSTRIES IS CERTIFIED AS A WOMEN'S 
BUSINESS ENTERPRISE THROUGH THE WOMEN'S 

BUSINESS ENTERPRISE NATIONAL COUNCIL.

 

 

CONTRACT MANUFACTURER

PRIVATE LABEL MANUFACTURER

SUBCO FOODS INC.
 

   Sheboygan, WI            2 Locations         West Chicago, IL      

  

Call: Mas Khan ■ 1-800-473-0757 x.11
www.subcofoods.com/pd

AIB Superior Rating ■ Kosher Approved

■ Blending ■ Pouching ■ Cartoning 
■ Jar Filling ■ Can Filling ■ Bulk Filling

■ Shrink Wrapping ■ Overwrapping
■ Secondary Packaging ■ Net Weight Scale  

■ Drink Mixes ■ Cappuccino
■ Hot Chocolate ■ Cake Mixes
■ Rice Products ■ Coffee Creamer

■ Gelatins & Puddings

O’Hara 1 ¾ Cu Ft Double Ribbon Blender • Glatt Fluid Bed Dryers WSG-3 + WSG-5-2V
Kalish Monoblock Capper/Induction Sealer/Retorquer • Glatt Fluid Bed Dryer, Model WSG-120
Rebuilt Bosch GKF 1200 & 1500 Capsule Fillers • Enercon Cap Induction Sealer LM3285-06                  
Resina Cappers Models S-20, U-30, and U-40 • Kalish Automatic Cottoner Model 120
(4) Manesty Tablet Presses, BB4-27 & BB4-35 • 1–50 Cu Ft Patterson Kelley “V” Blenders 
Manesty Beta Presses 16 & 23 Station Tablet Presses • 12”-66” Stainless Steel Coating Pans
    Complete Packaging Lines for Tablets, Capsules, Liquids, and Powders
Process Equipment: Mixers, Tanks/Kettles, Granulators, & Coating Pans

www.djsent.com  •  email: sales@djsent.com
MOST EQUIPMENT CAN BE INSPECTED IN TORONTO!!!

Enterprises
NEW AND USED PROCESS AND PACKAGING EQUIPMENT

 2700 - 14th  Avenue, Unit 6     Phone: 905-475-7644   Toll Free: 888-DJS-SALE
 Markham, Ontario L3R 0J1      Fax:     905-475-7645

Machinery/Materials

Koyo Encoder, Inc.
2200 N. Stonington Ave., Suite 240
Hoffman Estates, IL 60195
Toll Free: 1-800-903-9093
Outside USA: 1-847-252-7401
FAX: 1-847-252-7404

The Right Encoders!
Quality Products, Super-Low Prices, 

Best Service & Immediate Delivery

LISTED 87ML
IND. CONT. EQ.

C US

“Value & Technology”

Compare Pricing S.R.P. (List Price) Basis
#1 KOYO Dynapar BEI EPC

Size 15-Shaft (Std.) $120.00 TRDA-2E $281.00 E15 $415.00 L15M $133.00 15S-1024
Size 20-Shaft (Std.) $193.00 TRDA-20N $303.00 H23 $260.00 H20D $259.00 702-1024R
Size 25-Shaft (Std.) $220.00 TRDA-25N $388.00 HA625 $450.00 H25D $274.00 725N-1024R
Size 15-Hollow (Std.) $ 99.00 TRDA-VA $182.00 F14/F18 $ N/A  HS18 $140.00 15H-2500
Qube 2.25" $120.00 RS $148.00 21/22 $ N/A $125.00 711
Size 25-Abs. 10 bit $345.00 TRDA-NA $555.00 A25 $455.00 XH25D $437.00 925GF1024
Modular 12 $ 41.00 E5 $132.00 M15 $ N/A $ N/A

NEW!
Linear & Modular / Kit

NEW!
Handwheel & Pendants

NEW!
Wheeled & Qube

NEW!
Hollow Thru-Hub

Incredible Features and Super-Low Prices!

Online Shopping Now Available!
www.directencoders.com

Introducing New Encoders from “World Encoders”, 
Presented by Koyo

Let JHBertrand
MakeYour Booklet Labels

Copy Expansion Labels...

That’s All We Do! TM

BookletLabels.com

Untitled-6   1 10/10/2006   12:18:09 PM

Labels

Machinery/Materials

 Don ’ t 
Forg e t  T o 

Advertise!Advertise!

Place your classified ad TODAY!
Call Barbara Levin at 

630/288-8474
Fax: 630/288-8750

www.packagingdigest.com

ADVERTISING
MEANS BUSINESS
FOR FURTHER INFORMATION 
CONTACT BARBARA LEVIN

AT 630-288-8474
FAX: 630-288-8750

blevin@reedbusiness.com

pdx061101_cls   61pdx061101_cls   61 10/26/2006   1:24:18 PM10/26/2006   1:24:18 PM



new productsmaterials

Can ends A wide assortment of can ends are available, which 
include the co.’s newest structures, such as Quick Top™ ends. Other 
offerings comprise steel, full-panel can ends featuring extra-large pull-
tabs and deep finger wells, along with foil full-panel ends, aluminum 
full-panels, Pop and Pour Quick Tops with large openings and beverage-
style tabs and specialty Quick Tops for proprietary and odd-shaped 
cans. The co. also provides traditional sanitary ends in a full range of 
sizes from 202 to 603 dia. 
Silgan Containers Corp., 800/515-1565.
www.silganclosures.com

Film range The co. offers special film structures, including Sytec biaxially oriented polyolefin shrink film with 
anti-fog properties, a preperforated film with excellent air escapement and a PVC shrink film with superior optical 
properties that is said to seal and shrink at low temperatures. 
Syfan USA Corp., 252/792-2547.
www.syfanusa.com
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marketplace

Post Your WHITE PAPERS on
the Industry’s Leading Website

www.packagingdigest.com

It’s FREE and easy to post

Step 1 – Go to 
www.packagingdigest.com/
upload

Step 2 – Complete the
required information

Step 3 – Upload your 
white paper

Step 4 – Hit the submit 
button and you’re done

>>Posting your white papers 
on www.packagingdigest.com 
is FREE.

>>Post as many white papers 
as you want, as often as you 
want–there is no limit!

FREE!

www.packagingdigest.com

Printex Packaging Corporation, 
the leading manufacturer of Plastic 
Packaging and Folding Cartons, is 
seeking qualifi ed sales representa-
tives to continue sales growth. Mul-
tiple geographic areas are available. 
Experience in packaging sales is 
preferred. Please e-mail resume to 
sneal@printexpackaging.com or 
fax to (631) 234-4840.

SALES REPRESENTATIVES

Career Opportunity print 
ads are FREE on

www.packagingdigest.com

SALES REPRESENTATIVES
Offshore converter with plants in Japan 
and China is seeking an experienced sales 
professional for liaison offi ce in North America.  
Candidate needs a minimum of 5 years expe-
rience in fl exible packaging industry and must
be able to promote sales to current cus-
tomer base as well as develop new business 
opportunities with prospective customers.
Please forward your resume
and salary history to 
service@jfl ex.com. For more 
company information, please 
visit www.jfl ex.com

NEW!
HT Series™80/2080/20

www.8020.netwww.8020.net

Services

Modular Framing 
Components

National Sales Manager Needed

Blind Box# PD1106A

             A leading manufacturer of contain-
             ers for the paint and coatings industries   
      is seeking an experienced individual for 
      its national sales manager position. Must 
  be willing to re-locate to the Southeast   
  U.S. Salary and benefi ts negotiable. All 
    inquiries held in strictest confi dence. For 
     consideration forward resume to:

c/o Barbara Levin • Packaging Digest

2000 Clearwater Drive
Oak Brook, IL 60523

E-mail: blevin@reedbusiness.com

Contract Packaging
Career 
Opportunities

Material Procurement
       Source & Purchase Materials
       Manage Releases & Deliveries
       Many Industry Partners
Marketing
       Packaging Design
       New Product/Display Concepts

Services Provided In Your Facility Or Ours
1 -800 -9PACK99 (1-800-972-2599)

www.aldelano.com

 Ask us about 

corrugated &

packaging
supplies!

 Contract Packaging
       Anywhere in the US
       Test Market or ongoing

Warehouse Logistics
       Fulfillment
       Foreign Trade Zones

BRINGING YOUR PRODUCTS TO MARKET FROM CONCEPT TO CONSUMER 
SPECIALIZING IN SUPPLY CHAIN SOLUTIONS

▼
▼

▼
▼

▼
▼

▼

▼
▼

Manufacturing Support
       On-Site Project Staffing
       Material Handling
       Laboratory testing ▼

▼
▼

UNIT DOSE AND MULTI-DOSE
CONTRACT PACKAGING

For more information
call 954-963-6226
www.lfweb.us

• Guarantee freshness and purity of your product
• Reclosable and non-reclosable models available 
• Sizes from 0.33ml to 10ml 

3890 Pembroke Rd. • Hollywood, FL 33021 USA
Fax: 954-963-6227 • E-mail: lfweb@lfweb.us

◆  AIB Superior, Kosher
  ◆  Hot, Cold, Liquid, Dry Packaging
   ◆  Low-to-High Volume
     ◆  Turnkey Solutions

Ph: 630-553-1797 • Fax: 630-553-2165

MILLERS TECH. SERVICES
Contract Packaging

Also
New Parts for Vertical 

Form Fill and  Seal Machines

Contract Labeling
No Project too Large or too Small

 � front and back
 � full wrap
 � top and bottom
 � clear film, paper or any 

pressure sensitive label
 � seam register

QLC, INC.
Quality Labeling Concepts

Product Identification Systems

1-800-837-1309
P.O. Box 116 • Hartland, WI 53029 • 262-367-1400 • Fax 262-367-1405
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HF inlay A new, credit-card-sized, aluminum-based 
high-frequency (HF) inlay is introduced into the RFID 
market, with its manufacturer saying it is ideally suited 
for security and asset-tracking applications. The new 
inlay, the V730S-D13-PO1, is said to be compliant with 
the ISO15693 HF standard for 13.56-mHz frequency, 
and achieves comparable performance with the copper 
version of the same-size inlay, which the co. says it will 
continue to produce. The co. also cites environmental 
concerns about the disposal of copper waste.  
Omron RFID, 888/303-7343.
www.omronrfid.com

Get the day’s HOTTEST packaging 
news delivered to your desktop!

www.packagingdigest.com/eletter
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AC Tech p.54
800/217-9100
Aerotech Inc  D9*
412/963-7470
AGI/Klearfold  p.43
877/918-3023
Alcan Packaging  p.18-19
773/399-3742
American Fuji Seal Inc  C-2
800/533-3854
Ameri-Seal  p.21
800/220-7981
AMS Filling Systems  p.1
800/647-5390
Auto Labe Booth Mfg Co p.46
800/634-5376
Automated Packaging Systems  p.13,61
800/331-4414
Axon Corp p.53
919/772-8383
Banner Engineering Corp  p.8a-b
612/544-3164
Beckhoff North America  D2*,38
877/TwinCAT
Bivans Corp  p.4
323/225-4248
Bodolay Packaging Machinery  p.64
813/754-9960
Bosch Rexroth Corp  p.41
800/REXROTH
c3controls  p.16
724/775-7926
Cognex Corp  D3*
508/650-3000
Colder Products Co  p.24
800/444-2474
Columbia Machine Inc p.4
800/628-4065
Cortec Corp  p.46
800/4CORTEC
CVC Technologies  C-3
877/282-7333
DAK Americas  p.49
888/738-2002
Doboy Inc  p.20
715/246-6511
Domino Amjet Inc  p.51
800/444-4512
Econocorp Inc  p.12
781/986-7500
Enercon Industries Corp  p.42
262/255-6070
Eriez Magnetics  p.6
888/300-3743
Foxjet, an ITW Co  p.31
800/572-3434
Heidenhain  D5*
800/233-0388
Hitachi America Ltd  p.23
914/524-6645
Hytrol Conveyor Co Inc  p.40
870/974-5642
IMA-Nova Packaging Systems  p.47
800/851-1518
Intelligent Motion Systems  p.52
www.imshome.com
Jarden Plastic  p.30 
  Solutions/Yorker Packaging 
888/291-5757
Kaufman Container Co  p.22
800/824-4119
Kliklok-Woodman  p.8
770/981-5200
Klöckner-Pentaplast of America  p.14-15
540/832-3600
Kuka Robotics Corp  p.37
866/USE-KUKA 
KW Plastics  p.35
800/633-8744
Leibinger Numbering Machines  p.55
203/853-0022

Longford Equip Intl Ltd  p.25
888/570-4055
Maple Systems Inc  D8*
425/745-3229
Markem Corp  p.10
866/263-4644
MRI Flexible Packaging  p.7
800/448-8183
NAFM Engineering Service  p.11
949/388-6371
National Instruments Corp D16*
888/280-5761
Norden Inc  p.12
908/707-8008
PakTech  p.48
541/461-5000
Paper Machinery Corp  p.45
414/362-8247
Paxton Products/ITW Air Management  p.52
800/959-8884
Pearson Packaging Systems  p.28-29
800/732-7766
Pepperl+Fuchs Inc  p.24a-b
330/425-3555
Placon Corp  p.39
800/541-1535
Polypack Inc  p.27
727/578-5000/www.polypack.com/pd3
Prosoft Technology Inc D14*
661/716-5100
Prosys  p.40
800/231-3455
QuickLabel Systems,  p.5
  An Astro-Med Product Group 
877/757-7978 
RBC Bearings  p.55
800/390-3300
Rockwell Automation  p.33
800/230-4787
rose plastic USA  p.26
724/938-8530
RSI Print Systems  C-4
301/963-8253
Sato America Inc  p.17
888/871-8741
Skinetta Pac Systems Kiener  p.9
www.skinetta.com
Sustainability in Packaging p.50
207/781-9610
Syfan USA Corp  p.34
954/430-5391
Unit Pack Co Inc  p.36
877/930-3200
US Tsubaki Inc  p.44
800/323-7790
WA Hammond Drierite Co  p.42
937/376-2927
Wago Corp  D13*, D15*
414/255-6222
Weber Marking Systems Inc  p.3
847/364-8500

*Packaging Automation & Controls demographic 
supplement follows p. 16.

sales staff
Sales and Marketing Offices

Packagers in this issue

Canandaigua Wine.......................................... 6

Capital Records/EMI Music

  Catalog Marketing...................................... 28 

Egg-land’s Best............................................ 46

Esteé Lauder................................................. 28

Grays Harbor Paper LP.................................. 42

ICI Paints...................................................... 10

Leading Brands.............................................. 6

Lebanon Seaboard........................................ 10

Meridian Beverage Co.................................. 24

Nong Shim.................................................... 36

Ottakringer Brauerei AG............................... 25

Peppadew Intl. (Pty) Ltd............................... 32

Procter & Gamble........................................... 9

Robeks............................................................ 8

Russet Potato Exchange................................. 9

Sutter Home................................................... 6

Target............................................................. 6

Three Thieves................................................. 6

United Biscuits Spain..................................... 8

Vendange Wine Cellars................................... 6
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packagingdigest.com. . . on 

Get the day’s hottest packaging news 
delivered to your desktop
 ● Most widely distributed newsletter  in the   
  packaging industry

 ● Keep up-to-date with global packaging news

 ● Learn about new, innovative packaging   
  products and technology

FREE SUBSCRIPTION. Sign up at 
www.packagingdigest.com/eletter

Daily Packaging News 
e-Newsletter

daily_1-8page.indd 1 10/26/2006 1:59:36 PM

A Division of B& M Industries, Inc.

Tel: 813-754-9960 • Fax: 813-754-9321 • E-mail: bodopak@worldnet.att.net
www.bodolaypackaging.com

Compact in size, these high-speed
form/fill/seal packaging machines 

feature exceptional precision 
and reliability, along with 
quick-change features for 

versatile operation.

Models C-50 & C-100               Stand-Up Pouch Capabilities

LAMINATE OR POLYETHYLENE

• high speed C-50: 
50/BPM;  C-100: 100/BPM

• fast, automatic sealing of bags
• variety of products— automotive, 

food, electrical, pharmaceutical, 
toiletries, and more

• easy maintenance and 
quick change over for 
minimum down time

• economical to operate — 
lower power consumption

• servo drive system

w
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Visit www.packagingdigest.com 
and find the new and powerful 
ZIBB search engine, the industry’s 
first, vertical packaging search. 
Other enhancements include our 
extensive supplier/product search 
via pdsuppliersearch.com, daily RSS 
feeds and supplier videos.  

Visit the newly redesigned
www.packagingdigest.com!

ZIBB search engine: Vertical packaging searches 
come to www.packagingdigest.com 
Use PD’s new search engine, ZIBB, featured in the top portion of the site, and 
receive top results from the industry’s first, vertical packaging search. Conduct 
a WEB search within ZIBB and find results from websites such as packaging 
associations, news outlets and even supplier sites. Take a test ride!

newsbytes
Visit packagingdigest.com/bytes for these top 
headlines in the packaging marketplace.

Programmable liquid container
PepsiCo, Kellogg’s, Nestle and Procter & Gamble have all 

expressed interest in a programmable liquid container that can 
release flavors and colorings into a bottle of liquid with the push of 
a button. According to its inventor, Tod Woolf, the concept can be 
licensed for products ranging from beverages to paints and perfumes.

Wines follow in juice boxes’ steps with 
single-serve pouches, mini bottles
More mini-bottles, cans and, most recently, juice-box-like pouches that 
hold a single serving of wine are making it onto the shelves of super-
markets and other retailers.

Visit www.packagingdigest.com/whitepapers to find 
invaluable packaging white papers

White Paper: RFID packaging innovations: From smart labels 
to smart packages
Texas Instruments
Download at—www.packagingdigest.com/info/327

White Paper: Delta robots offer automation for both primary 
and secondary packaging operations
Doboy Inc.
Download at—www.packagingdigest.com/info/322

White Paper: Five essential steps for choosing a case packer
ECONOCORP, INC.
Download at—www.packagingdigest.com/info/57

White Paper:10 Things to Consider When Buying Your Next 
Conveyor System
Dynamic Conveyor Corporation
Download at—www.packagingdigest.com/info/315
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